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From the Editor-in-Chief 
 

 
Dear Readers,   
 
Greetings from SHODHAYTAN!   
 
I hope this message finds you in great health and high spirits.   
 
It is my privilege and pleasure to welcome you to, the multidisciplinary journal of Rabindranath Tagore 
University, Raisen, dedicated to advancing scholarly dialogue across Commerce, Arts, Education, Law, 
Sociology, and the broader Humanities.   
 
As Editor-in-Chief, I am deeply honored to be part of a platform that encourages diverse intellectual 
inquiry and fosters an inclusive academic community. The journal’s mission is to provide a credible 
space for original research, critical reflections, and innovative ideas that address both contemporary and 
timeless issues across disciplines.   
 
We remain committed to upholding academic rigor, ethical publishing practices, and the highest 
standards of peer review. I invite researchers, academicians, practitioners, and thought leaders to 
contribute to this vibrant forum and help build a rich body of knowledge that resonates beyond 
disciplinary boundaries.   
 
Thank you for your continued support and engagement with SHODHAYTAN. I look forward to your 
valuable contributions and to the continued growth of our scholarly community.   
 
Warm regards,   
 
 
 
Dr. Rachna Chaturvedi 
Editor-in-Chief   
Shodhaytan  
Rabindranath Tagore University, Raisen 
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Catalyzing Growth: The Role of Government Schemes in Supporting 
Small and Medium Enterprises in Madhya Pradesh 

Ajay Kumar Choubey1, Rachna Chaturvedi2, Neha Mathur3 
1Research Scholar, Rabindranath Tagore University, Bhopal (M.P.) India. 

2Professor, Dept. of Management, Rabindranath Tagore University, Bhopal (M.P.) India. 
3Principal, BITM, Bhopal (M.P.) India. 

 
ABSTRACT 
Small and Medium Enterprises (SMEs) play a pivotal role in driving economic growth, fostering 
innovation, and creating employment opportunities, particularly in emerging economies like India. This 
research paper delves into the influence of government-initiated schemes on the development and 
sustainability of SMEs in Madhya Pradesh. Drawing upon primary data collected from a diverse sample 
of 300 respondents across key industrial sectors, the study assesses the outreach, implementation efficacy, 
and perceived challenges of flagship initiatives such as the Industrial Promotion Policy, SME Support 
Programs, and the Make in Madhya Pradesh campaign. The analysis reveals a broadly positive impact 
of these schemes, especially in facilitating easier access to institutional finance, strengthening 
infrastructure provisions, and promoting skill development among entrepreneurs and workers. However, 
the study also uncovers persistent bottlenecks such as bureaucratic delays, limited awareness among 
beneficiaries, and inadequate post-implementation support, which hinder the full realization of these 
policies’ potential. By synthesizing field-level insights and policy review, the paper offers concrete 
suggestions for enhancing the responsiveness and inclusivity of SME-related programs. The findings aim 
to inform future strategic planning for economic development and entrepreneurial ecosystem 
strengthening in the region. 
 
Key words: SMEs, Government Schemes, Madhya Pradesh, Industrial Promotion Policy, Make in Madhya 
Pradesh, Policy Impact, Economic Development 
 

I INTRODUCTION 

Small and Medium Enterprises (SMEs) serve as the backbone of economic development in both 
developing and developed nations. In India, SMEs contribute significantly to GDP, exports, and 
employment generation, acting as a catalyst for balanced regional growth and inclusive development. 
Recognizing their strategic importance, successive governments have launched a series of policy 
initiatives and support schemes aimed at nurturing SME growth, improving competitiveness, and 
integrating them into the larger economic framework. 
Madhya Pradesh, with its diverse industrial base and growing entrepreneurial ecosystem, has emerged as 
a focal point for SME promotion in central India. The state government, in alignment with national 
priorities, has introduced a variety of programs such as the Industrial Promotion Policy, SME Support 
Programs, and Make in Madhya Pradesh. These schemes are designed to address key challenges faced by 
SMEs, including limited access to credit, inadequate infrastructure, skill gaps, and regulatory bottlenecks. 
Despite the proliferation of these initiatives, there remains a critical need to evaluate their real-world 
impact, particularly from the perspective of beneficiaries. Are these schemes truly bridging the gaps in 
access to finance, technology, and markets? How effectively are they addressing the operational 
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challenges faced by SMEs at the grassroots level? Are there disparities in reach and outcomes across 
different industrial sectors and geographies within the state? 
 
This study aims to fill these knowledge gaps through a comprehensive field-level investigation involving 
300 SMEs from diverse sectors in Madhya Pradesh. By analyzing the experiences and perceptions of 
entrepreneurs and stakeholders, the research seeks to evaluate the effectiveness, limitations, and potential 
of government schemes in fostering SME development. The findings will contribute to the policy 
discourse and provide evidence-based recommendations for strengthening the support infrastructure for 
SMEs in the state. 
 

II LITERATURE REVIEW 

Small and Medium Enterprises (SMEs) have long been recognized as engines of economic growth, 
employment generation, and innovation. Globally, SMEs contribute to more than 50% of employment 
and GDP in most economies (OECD, 2017). In India, their contribution stands at around 30% of GDP and 
45% of total exports, underscoring their significance in economic planning (Ministry of MSME, 2022). 
According to Beck et al. (2005), targeted policies such as credit support, market access facilitation, and 
infrastructure improvement significantly influence SME sustainability. In the Indian context, schemes like 
the Credit Guarantee Fund Trust for Micro and Small Enterprises (CGTMSE) and the Pradhan Mantri 
MUDRA Yojana (PMMY) have expanded credit access, especially for first-generation entrepreneurs 
(Sahoo & Arora, 2021).In Madhya Pradesh, specific schemes like the Industrial Promotion Policy and 
Make in Madhya Pradesh initiative have been launched to create a more supportive ecosystem. These aim 
to reduce regulatory hurdles, provide interest subsidies, and develop industrial clusters (MPIDC, 2020). 
However, the effectiveness of such schemes is still under research, especially from a field-validated 
perspective. Multiple studies have identified persistent challenges faced by SMEs, including lack of 
skilled labor, limited innovation capacity, and weak linkages with formal financial institutions (Banerjee 
& Duflo, 2011; Ayyagari et al., 2007). These constraints often hinder SMEs from leveraging policy 
benefits effectively. Bhavani (2016) argues that awareness of schemes and ease of access remain major 
hurdles, particularly in Tier-II and rural regions. Evaluations of policy interventions across Indian states 
have yielded mixed results. For instance, Singh and Krishna (2020) found that while capital subsidy 
programs improved firm survival rates, they did not necessarily lead to technological upgrading. On the 
other hand, Sharma (2019) demonstrated that cluster-based development models, such as those in Gujarat 
and Tamil Nadu, had a positive correlation with employment and export performance. 

The case of Madhya Pradesh remains relatively underexplored in existing literature. While there is 
anecdotal evidence of the success of state-led initiatives, systematic field-based assessments are limited. 
This study attempts to bridge that gap by evaluating the ground-level impact of government schemes on 
SME growth in the region, using primary data. 
 
(a) Methodology - A structured questionnaire was administered to 300 respondents from various 

industrial sectors, with a focus on their experiences with government support programs. Data was 
analyzed using descriptive statistics and cross-tabulations to identify trends and effectiveness metrics. 
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III RESEARCH DESIGN 

This study adopts a descriptive and analytical research design to evaluate the impact of government 
schemes on the growth and development of Small and Medium Enterprises (SMEs) in Madhya Pradesh. 
The research is rooted in both qualitative insights and quantitative data collected from primary sources, 
supported by secondary data from policy documents, government reports, and academic literature. 
 

IV OBJECTIVES OF THE STUDY 

The primary objective of this study is to examine the overall impact of government schemes on the growth 
and development of Small and Medium Enterprises (SMEs) in Madhya Pradesh by assessing the levels of 
awareness, accessibility, and effectiveness of these schemes across various sectors, and identifying the 
key benefits and implementation challenges related to finance, infrastructure, skill development, and 
market access. 
 

V METHODOLOGY 

(a) Data Collection 
To comprehensively assess the impact of government schemes on the growth of Small and Medium 
Enterprises (SMEs) in Madhya Pradesh, primary data collection was carried out using structured 
questionnaires. A total of 300 SME respondents were selected through stratified random sampling from 
diverse industrial sectors, including textiles, manufacturing, food processing, agri-tech, and services. This 
sectoral diversification ensured that the sample reflected the heterogeneity of the SME ecosystem in the 
region. 
 
The questionnaire was designed to elicit both quantitative and qualitative insights, incorporating a mix of 
close-ended questions for statistical analysis and open-ended questions to capture nuanced perspectives. 
The instrument was developed with the aim of measuring multiple dimensions related to government 
scheme engagement, such as: 
 

 Awareness levels regarding flagship initiatives like the Industrial Promotion Policy, MSME 
Support Programs, and Make in Madhya Pradesh. 

 Accessibility and ease of utilization, including eligibility understanding, procedural clarity, and 
support infrastructure. 

 Perceived outcomes from participating in these schemes, particularly in critical areas such as 
financial access, infrastructural enhancement, technical and vocational training, and market 
linkages. 

 Challenges encountered during different stages of scheme interaction, including application 
bottlenecks, administrative delays, inadequate information dissemination, and logistical 
constraints. 

Data was collected through face-to-face interviews, online surveys, and telephonic conversations, 
depending on the geographical reach and digital literacy of the respondents. The collected data was later 
cleaned, coded, and analyzed using descriptive statistics and thematic analysis to derive meaningful 
conclusions regarding policy effectiveness and gaps in implementation. 
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(b) Sampling Technique and Secondary Data Sources 
To ensure a representative and diverse dataset, the study employed a stratified random sampling technique. 
This method allowed for proportional representation from both urban and semi-urban districts of Madhya 
Pradesh, with a particular focus on key industrial centers such as Bhopal, Indore, Gwalior, Jabalpur, and 
Ujjain. The stratification was carried out based on industrial concentration and the density of small and 
medium enterprises (SMEs) in these areas, thereby enhancing the reliability and generalizability of the 
research findings. In addition to the primary data collected through surveys, a broad range of secondary 
sources was reviewed to support and contextualize the analysis. These included official government 
documents outlining major policy initiatives such as the Industrial Promotion Policy and the Make in 
Madhya Pradesh campaign. Furthermore, institutional reports from organizations like the Madhya 
Pradesh Industrial Development Corporation (MPIDC), the Ministry of Micro, Small & Medium 
Enterprises (MSME), and the Indian Council of Social Science Research (ICSSR) were examined to 
provide policy context and statistical support. The study also drew upon scholarly articles and peer-
reviewed publications that offered theoretical frameworks and empirical insights relevant to SME 
development and public policy implementation in India. 
 

VI ANALYSIS 

The quantitative data gathered from the survey was meticulously analyzed using descriptive statistical 
methods such as percentages, frequency distributions, and mean scores. This approach enabled the 
researchers to develop a detailed understanding of the SME ecosystem in Madhya Pradesh. To further 
explore the relationships within the data, cross-tabulation techniques were utilized, revealing sector-
specific trends and regional variations across factors like industry classification, geographical distribution, 
and levels of participation in government schemes. 
The data analysis was conducted using both SPSS (Statistical Package for the Social Sciences) and 
Microsoft Excel, which streamlined the processes of coding responses, organizing data sets, and creating 
visual outputs such as charts, graphs, and tables. Where applicable, basic inferential statistical tests were 
also applied to examine the significance of observed relationships. 
The evaluation centered on several key performance indicators (KPIs) that were used to assess the impact 
of policy interventions. These included the level of access to financial support, indicating improvements 
in credit availability, subsidies, or incentives following scheme enrollment; participation in training and 
skill development programs, reflecting the effectiveness of capacity-building initiatives; infrastructure and 
technological enhancements, measuring upgrades in production capacity and digital adoption; and growth 
in revenue and employment, which served as indicators of business expansion and job creation resulting 
from scheme involvement. 
This comprehensive analytical framework offered a robust, data-driven basis for assessing the efficacy of 
government schemes and identifying critical gaps in their design and execution across different regions 
and industrial sectors. 
 

VII RESULTS 

The analysis of survey data from 300 SME respondents across various sectors and regions of Madhya 
Pradesh yielded significant insights into the awareness, accessibility, and effectiveness of government 
schemes. The findings provide concrete empirical evidence of how these initiatives are shaping the growth 
trajectory of small and medium enterprises in the state. Regarding awareness and outreach, 68% of 
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respondents indicated familiarity with at least one major government initiative, such as the Industrial 
Promotion Policy, MSME Support Programs, or the Make in Madhya Pradesh campaign. Awareness 
levels were notably higher in urban districts like Indore and Bhopal, compared to semi-urban areas such 
as Ujjain and Gwalior. Sector-wise, manufacturing and food processing enterprises reported the greatest 
degree of engagement with these schemes. 
Despite this, only 46% of those who were aware of the schemes had successfully accessed or participated 
in them. Major obstacles included the complexity of documentation requirements (reported by 61% of 
respondents), lack of procedural guidance (48%), and limited digital literacy (34%). Additionally, only 
23% of SMEs had utilized government-run facilitation centers, pointing to a significant underuse of 
available support mechanisms. In terms of financial and infrastructure support, 41% of respondents 
reported having received some form of financial assistance, such as subsidized loans or capital investment 
support. Among these, a remarkable 76% experienced tangible improvements in production capacity or 
operational efficiency. SMEs associated with the Industrial Promotion Policy in particular reported 
benefitting from infrastructure grants and rental subsidies in designated industrial zones. 
When it comes to skill development and training, 52% of respondents had participated in government-
sponsored programs, with 71% rating the training as useful. These programs were especially valued for 
enhancing competencies in digital operations, quality control, and regulatory compliance. Interestingly, 
female-owned SMEs demonstrated a higher interest in entrepreneurship and marketing-oriented training 
modules, indicating a gender-specific dimension to skill-building needs. Concerning business growth 
outcomes, SMEs that participated in the schemes reported an average revenue increase of 18% within 12 
to 18 months post-intervention. Employment levels also improved, with an average of 1.7 new hires per 
business, particularly within the agri-tech and services sectors. Respondents also noted improved business 
confidence and more robust planning for future expansion, which they attributed to their access to 
institutional support. 
Finally, notable sectoral and regional disparities were observed. Textile and food processing SMEs in 
Bhopal and Indore showed the most comprehensive gains across all measured metrics. Conversely, Ujjain 
and Gwalior lagged behind, both in scheme participation and impact, signaling the need for more localized 
and tailored implementation strategies. In summary, while the impact of government schemes on SMEs 
in Madhya Pradesh has been broadly positive, especially for those able to access and utilize the support 
mechanisms, the findings also underscore critical gaps in outreach, procedural efficiency, and regional 
equity. Addressing these gaps is essential for ensuring the inclusive and sustainable development of the 
SME sector in the state. 
 

VIII DISCUSSION 

The findings of this study offer valuable insights into the role of government schemes in influencing the 
growth trajectory of Small and Medium Enterprises (SMEs) in Madhya Pradesh. While the evidence 
clearly demonstrates that various schemes have positively impacted access to finance, infrastructure 
improvements, and skill development, it also highlights several systemic and structural barriers that 
continue to hinder their equitable and widespread implementation. 
A prominent issue revealed by the data is the disparity in awareness and access between urban and semi-
urban regions. SMEs based in cities like Bhopal and Indore showed higher levels of engagement with and 
benefits from government schemes, whereas enterprises in semi-urban and rural districts faced challenges 
due to limited dissemination of information, bureaucratic bottlenecks, and a lack of supportive institutional 
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infrastructure. These gaps contribute to uneven growth outcomes and reinforce existing regional 
inequalities. 
Another major barrier is the administrative complexity associated with accessing government support. A 
significant proportion of SMEs reported difficulties with excessive documentation, while the low usage 
of government facilitation centers indicates that many entrepreneurs lack the guidance necessary to 
navigate these schemes. These obstacles are especially burdensome for grassroots entrepreneurs, including 
women and members of marginalized communities, who may lack the resources and networks needed to 
overcome procedural hurdles. 
The study also uncovered sectoral variations in the effectiveness of the schemes. Manufacturing and food 
processing enterprises were the primary beneficiaries of infrastructure-related and financial incentives, 
while SMEs operating in the agri-tech and services sectors found limited alignment between available 
support and their operational needs. This finding suggests that the current policy framework may be too 
generic and highlights the importance of designing sector-specific interventions to maximize impact. 
 
Finally, while human capital development emerged as a crucial benefit of these schemes, the reach of 
training and capacity-building programs remains limited. Respondents who participated in such initiatives 
acknowledged their value, particularly in improving operational efficiencies. However, the study points 
to the need for enhanced training content that includes digital finance, regulatory compliance, and e-
commerce, which could further strengthen the entrepreneurial capacity and long-term sustainability of 
SMEs. 
 

IX POLICY RECOMMENDATIONS 

Based on the analysis and findings, several recommendations are proposed to enhance the effectiveness 
and reach of SME-focused government schemes in Madhya Pradesh. First, there is a pressing need for 
regional facilitation and decentralized support. Establishing dedicated SME facilitation cells at the district 
level can help entrepreneurs with application processes, documentation, and navigation of various 
schemes. Collaborating with local chambers of commerce, civil society organisations, and NGOs would 
further ensure last-mile delivery and provide personalised handholding support, especially in semi-urban 
and rural areas. 
Second, simplification of scheme procedures is crucial to reduce administrative burdens. Streamlining 
application formats, creating unified digital portals, and introducing self-certification options where 
feasible can significantly ease compliance. In addition, offering multilingual, step-by-step instructional 
videos and establishing responsive helpdesks will aid marginalized business owners who may lack 
technical or bureaucratic experience. 
Third, the government should focus on sector-specific customization of policies. Developing tailored 
modules for various sectors—such as machinery leasing for textile enterprises or cold chain logistics for 
food processing units—can enhance the relevance and impact of interventions. Instituting continuous 
feedback loops involving SMEs and industry bodies will help refine and update these schemes in response 
to ground-level needs. 
Fourth, promoting inclusive capacity building is essential for long-term sustainability. Training programs 
should be broadened to include critical content such as financial literacy, digital tools for business 
operations, e-commerce management, and regulatory compliance. Special emphasis should be placed on 
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reaching female entrepreneurs and first-generation business owners through gender-responsive curricula 
and flexible delivery modes, such as online and modular formats. 
Lastly, outcome-based monitoring and transparency mechanisms should be institutionalized to evaluate 
and communicate the real-world effectiveness of these schemes. This includes deploying performance 
monitoring frameworks to track key indicators like employment generation, revenue growth, and market 
expansion. Public dashboards displaying real-time data on fund disbursement, approval timelines, and 
beneficiary coverage can also foster greater accountability and trust among stakeholders. 
 

X CONCLUSION 
Government schemes have the potential to be transformative for SMEs in Madhya Pradesh. However, to 
maximize this potential, policies must be adaptive, inclusive, and responsive to ground-level realities. 
Strengthening institutional frameworks, embracing digital simplification, and designing sector-sensitive 
interventions are essential steps toward creating a more enabling ecosystem for SME growth and 
innovation. 
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ABSTRACT  
The main goal of the research is to explore and compare the customer satisfaction levels at the State Bank 
of India and HDFC Bank in Bilaspur, Chhattisgarh. The evaluation is grounded in the service quality 
model established by Parasuraman et al. in 1988. This study utilizes an analytical method to gather 
primary data from customers of both banks. A standardized questionnaire was used to collect this 
information. The sample consisted of 150 participants, including 75 customers from the State Bank of 
India and 75 from HDFC Bank, all randomly chosen from branches in Bilaspur, Chhattisgarh. The 
research results indicate that the State Bank of India and HDFC Bank in Bilaspur, Chhattisgarh exhibit 
comparable service quality dimensions and levels of customer satisfaction with no significant differences.  
 
Keywords: Service Quality, Customer Satisfaction and Banking  
 

I INTRODUCTION 

Over the past few years, the financial service industry has become very competitive due to changes like 
liberalization, privatization, and globalization. Banks, as key players in this sector, need to provide 
excellent service to keep their customers. To assess the f service quality in this research, we use a popular 
model originally developed by Parasuraman and Berry, which looks at five important aspects: tangibility 
(how things look), reliability (trustworthiness), promptness (how quickly services are delivered), 
assurance (confidence in the service), and empathy (understanding customers’ needs). Our goal is to see 
To measure the customer satisfaction levels with the services provided by State Bank of India and HDFC 
Bank and to compare the outcomes.  
Research by Hammoud and colleagues in (2018) highlighted the connection between online banking 
service quality and customer satisfaction. They provide services to customers Lebanon and identified key 
areas such as reliability, efficiency, ease of use, promptness, communication, security, and privacy as 
important. They found that improving these aspects can lead to happier customers and give banks a 
competitive edge.  
Another study by Akhtar and others in (2016) examined what influences customer loyalty in banks. Their 
research revealed that service quality, customer satisfaction, and loyalty programs are interrelated and play 
a significant role in fostering customer loyalty. This suggests that banks should focus on enhancing service 
quality and implementing effective loyalty programs to retain their clients.  
Chiguvi and Guruwo (2015) investigated how customer satisfaction affects loyalty in banking. They 
conducted surveys with customers at Standard Chartered Banks and analyzed the data using software 
tools. Their study confirmed that higher customer satisfaction tends to lead to greater loyalty, meaning 
banks should work on improving satisfaction to foster loyalty among their customers.  
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Khan and Fasih (2014) Investigate the interconnections between banking service quality, customer 
satisfaction, and loyalty. Their survey of 270 bank customers showed a clear link: better service leads to 
happier customers, which in turn results in more loyalty.  
Ragavan and Mageh (2013) highlighted how important it is for banks to be responsive to customer needs, 
noting that quick and efficient service greatly affects customer satisfaction.  
Ramachandran and Chidambaram (2012) pointed out that banks need to regularly check how well they 
are serving their customers to stay competitive. They discussed various factors, including service 
experiences, wait times, and how complaints are handled, which all affect how satisfied customers feel. 
Their insights can also apply to other industries like travel, insurance, healthcare, and 
telecommunications, where service quality is crucial.  
Mihalis and colleagues (2001) noted that understanding customer satisfaction is essential for businesses 
today. It helps organizations focus on what customers want and expect. Their study introduced a new way 
to measure customer satisfaction in private banking, using methods to assess different service aspects and 
understand customer preferences better.  
Parasuraman and Berry (1988) conducted comprehensive research across different service sectors to create 
a framework for assessing service quality. They started with ten dimensions and eventually focused on 
five key aspects that effectively summarize customer needs:  
assurance, empathy, reliability, promptness, and tangibility.  
 

II OBJECTIVES 

(a)  To assess customers' satisfaction levels from SBI and HDFC banks. 
(b) To identify the differences in satisfaction levels between customers of SBI and HDFC considering 

various aspects of satisfaction.    
 Hypothesis   
No significant difference was observed in customer satisfaction between State Bank of India and HDFC 
Bank in Bilaspur, Chhattisgarh.  
 

III RESEARCH METHODOLOGY 

 Sampling - The study's sample comprised 150 respondents evenly split between SBI (75) and HDFC 
Bank (75) branches in Bilaspur Chhattisgarh selected randomly.  

 
IV DATA ANALYSIS 

(a) Demographic Profiles of Respondents - The survey responses were categorized and analyzed based 
on demographic variables such as gender, age, account uses, and other relevant factors with the result 
visualized in the following diagram, highlighting the diversity of participants from both SBI and 
HDFC Bank. The collected demographic information provides insights into the gender, age, and 
account tenure of participants from both banks. However, it does not include other potentially 
significant factors such as income level, education, or occupation, which could offer a more 
comprehensive understanding of the study participants.  
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HDFC has a higher percentage of customers in the age groups of less than 25 years (10%) and 36-46 
years (20%). The gender distribution among SBI customers shows a majority of males (40%), followed 
by females (35%), while HDFC exhibits a more balanced distribution with 50% male and 25% female 
customers. Regarding age distribution, SBI has a higher percentage of customers in the 25-35 age group 
(25%) and above 47 years (12%), whereas HDFC has a higher percentage of customers under 25 years 
of age. The demographic differences between the two banks suggest varying customer bases and 
potentially different marketing strategies or product offerings tailored to their respective clientele. The 
gender distribution among SBI customers shows a majority of males (40%), followed by females (35%), 
while HDFC exhibits a more balanced distribution with 50% male and 25% female customers. Regarding 
age distribution, SBI has a higher percentage of customers in the 25-35 age group (25%) and above 47 
years (12%), whereas HDFC has a higher percentage of customers under 25 years of age. The 
demographic differences between the two banks suggest varying customer bases and potentially different 
marketing strategies or product offerings tailored to their respective. 
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Both SBI and HDFC banks exhibit similar educational distributions among their customers, with 75% 
having a higher secondary education. However, HDFC had a slightly higher percentage of postgraduates 
(13%) than SBI (10%). Occupationally, both banks have a significant proportion of private job holders 
(40% each), followed by business owners (30% for SBI and 35% for HDFC). SBI has more government 
employees (13%), whereas HDFC has more housewives (15%) as customers. Gender-wise, SBI showed 
a male majority (40%) with 35% females, whereas HDFC had a more balanced distribution (50% male, 
25% female). Agewise, SBI has more customers aged 25-35 years (25%) and above 47 years (12%), while 
HDFC has a higher percentage of customers aged under 25. These demographic variations suggest 
different customer bases and potentially tailored bank marketing strategies.  
 

 
 
The income distribution of customers differs between the SBI and HDFC banks. The SBI shows a higher 
concentration in upper-income brackets, with 25% of customers earning above 50,000 per month, 20% in 
the 20,000-50,000 range, 20% in the 10,000-20,000 range, and 10% earning less than 10,000. In contrast, 
HDFC displays a more balanced distribution across income groups, with 25% earning 20,000-50,000 per 
month, 20% earning above 50,000, 20% in the 10,000-20,000 range, and 10% earning below 10,000. 
These data suggest that SBI has a larger proportion of high-income customers, whereas HDFC maintains 
a more evenly distributed customer base across various income levels.  
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The distribution of customer account durations varies between SBI and HDFC banks. SBI has a higher 
concentration of newer accounts, with 20% of customers holding accounts that are less than a year old, 
20% with accounts in the 1-5-year range, 20% in the 6-10-year range, 10% in the 10-15-year range, and 
5% with accounts older than 15 years. In contrast, HDFC demonstrates a more balanced distribution 
across account durations, with equal percentages in each category: 20% for accounts less than one-year-
old, 20% for accounts in the 1-5-year range, 20% for 6-10 years, 10% for 10-15 years, and 5% for 
accounts older than 15 years. This data indicates that SBI has more customers with newer accounts, while 
HDFC maintains a more evenly distributed customer base across different account durations.  
 
(b) T - TEST (Customer Satisfaction Level)  

 Null Hypothesis (H0): No significant difference was observed in customer satisfaction 
between State Bank of India and HDFC Bank in Bilaspur, Chhattisgarh.  

 Alternative Hypothesis (Ha): Significant difference was observed in customer satisfaction 
between State Bank of India and HDFC Bank in Bilaspur, Chhattisgarh.  

 
Table - 1 

Bank N Mean Std. Deviation 

SBI 75 5.7533 1.25284 

HDFC 75 5.7533 1.25284 

 
Table – 2 

Dimensions N Mean STD. DEVIATION 

Tangibility  150 5.2200 1.05468 

Assurance  150 5.5067 1.23564 

Reliability  150 5.4667 0.96005 

Responsiveness  150 5.4067 1.07502 

Empathy  150 5.1267 1.30716 

Customer  
satisfaction  

150 5.7533 1.25284 

Levene’s test for equality of variances 
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Table -3 
  Levene’s  test  for  

equality of variances  
T – TEST equality of Means  

F Sig. T DF Sig.(2 tailed) 

Equal variances assumed  3.109 .80 -.521 148 .603 

Equal  variances  not 
assumed  

  -.526 137.239 .600 

 
The analysis showed small variations in service quality dimensions (tangibility, reliability, 
assurance, responsiveness, and empathy) between SBI and HDFC Bank, but these differences were 
not statistically significant.  
 

V CONCLUSION 

This research provides a comprehensive understanding of customer satisfaction levels between SBI 
and HDFC Bank in Bilaspur, Chhattisgarh, by employing the SERVQUAL model for data analysis. 
Despite the competitive landscape in the banking sector driven by liberalization, privatization, and 
globalization, The study findings suggest that both Bank demonstrated similar service quality and 
customer satisfaction levels full feeling customer needs however it emphasizes the importance of 
proactive service quality assessment and enhancement faster long term customer loyalty and 
satisfaction amidst rising competition. Future research could explore specific strategies for 
improvement and examine variations across different regions to enrich the understanding of 
customer experiences within the banking sector. Customer satisfaction is essential for banks to stay 
ahead in a crowded and competitive market. Customers in Bilaspur, Chhattisgarh, demonstrate 
similar satisfaction levels with both banks, with "Tangibility" emerging as The most significant 
factor impacting customer satisfaction. Based on these results, this study suggests that both banks 
should further focus on employee training to enhance customer satisfaction. The highest 
satisfaction levels were noted in the tangible dimension, including factors such as modern facilities, 
a clean environment, and convenient locations. Bank employees' responsiveness, including prompt 
service and effective problem-solving, also received high ratings. However, moderate satisfaction 
levels were observed in areas such as reliability (error-free records and timely service) and 
assurance (security and employee knowledge). Notably, the low level of courtesy displayed by 
public sector bank employees represents a significant concern.   

 
VI SUGGESTIONS 

To improve customer satisfaction, banks should prioritize employee training, maintain transparent 
communication regarding charges, and enhance branch facilities. Adopting modern technology, 
fostering strong customer relationships, and implementing efficient service strategies are also 
recommended.  
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ABSTRACT 
Workplace flexibility has become an essential component in modern organizations, influencing 
employee productivity, mental health, and overall job satisfaction. This research investigates the impact 
of workplace flexibility on employee productivity at Dr. C.V. Raman University, Khandwa. A survey of 
40 employees was conducted to assess their perceptions regarding flexible work arrangements, mental 
well-being, stress levels, motivation, and skill development. The study's findings indicate a strong 
positive correlation between workplace flexibility and increased employee productivity. However, 
challenges such as time management and distractions were also identified. The paper concludes with 
recommendations for optimizing workplace flexibility to maximize employee efficiency and 
organizational performance. 
 
Keywords: Workplace Flexibility, Employee Productivity, Work-Life Balance, Organizational 
Efficiency, Remote Work 
 

I INTRODUCTION 

Workplace flexibility is a crucial factor influencing employee satisfaction and performance. In recent 
years, organizations have increasingly adopted flexible work arrangements to enhance productivity and 
accommodate employee needs. Flexible work arrangements allow employees to have control over their 
schedules, promoting a better work-life balance and fostering higher job satisfaction. Research has 
shown that employees who experience greater autonomy in their work arrangements tend to be more 
engaged and motivated, leading to increased productivity and improved organizational outcomes. 
Dr. C.V. Raman University, Khandwa, has recognized the importance of workplace flexibility and 
implemented policies that enable employees to work in a manner that best suits their personal and 
professional lives. With the rise of digital transformation and remote work technologies, employees can 
now collaborate effectively even outside traditional office settings. The study seeks to understand 
employees' perceptions of workplace flexibility, its advantages and challenges, and its overall effect on 
organizational success. By analyzing data from 40 university employees, this research aims to offer 
insights into how workplace flexibility can be optimized to improve employee efficiency. 
 

II OBJECTIVES OF THE STUDY 

To evaluate the impact of workplace flexibility on employee productivity at Dr. C.V. Raman University, 
Khandwa. 

 To evaluate the impact of workplace flexibility on employee productivity at Dr. C.V. Raman 
University, Khandwa. 

 To examine employee perceptions of flexible work arrangements. 
 To identify challenges and opportunities associated with workplace flexibility. 
 To provide recommendations for optimizing flexible work policies. 
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III LITERATURE REVIEW 

Workplace flexibility encompasses various aspects, including remote work options, flexible working 
hours, and hybrid work models. Several studies have highlighted the benefits of workplace flexibility, 
including reduced stress, increased motivation, and improved work-life balance. 
Ahmad et al. (2019) emphasize that workplace flexibility positively impacts employee performance by 
enhancing work-life integration and reducing burnout.  
Abid and Barech (2017) found that flexible working hours contribute significantly to increased job 
satisfaction and overall efficiency. 
Esther, Edwinah, and Okocha (2022) provide a theoretical perspective, suggesting that workplace 
flexibility is a strategic tool that can enhance employee well-being and retention. Gaur and Dhamija 
(2024) assert that workplace flexibility not only benefits employees but also improves overall 
organizational performance.  
Additionally, Altındağ and Siller (2014) conducted an empirical study in Turkey, demonstrating that 
flexible working methods positively influence productivity by fostering a balance between professional 
and personal responsibilities. 
Further research suggests that workplace flexibility can lead to a reduction in absenteeism and employee 
turnover. Employees who have control over their schedules are less likely to experience burnout and 
stress, leading to improved mental health.  
Studies indicate that organizations that embrace flexibility witness higher levels of innovation, 
creativity, and job commitment. However, workplace flexibility must be accompanied by clear 
guidelines and communication strategies to prevent mismanagement and lack of accountability. 
 

IV METHODOLOGY 

This study follows a mixed-method research approach using both quantitative and qualitative data 
collection techniques. Survey data was collected from 40 employees of Dr. C.V. Raman University, 
Khandwa, to assess their views on workplace flexibility, its effects on their productivity, and the 
challenges they face. The data was analyzed using statistical tools to determine trends and relationships. 
 
The research design is based on a descriptive and analytical framework. The questionnaire was divided 
into sections focusing on different dimensions of workplace flexibility, such as work-from-home 
options, the clarity of organizational policies, and the effect of flexibility on mental well-being and 
stress levels. Interviews with select employees were also conducted to gain deeper insights into their 
experiences. 

The research methodology also included an in-depth analysis of theoretical perspectives on workplace 
flexibility, drawing from previous studies and empirical data to provide a comprehensive understanding 
of its impact on employees. By using a combination of qualitative and quantitative research methods, 
this study ensures a well-rounded approach to understanding workplace flexibility in the academic 
setting. 
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V DATA INTERPRETATION 

(a) Workplace Flexibility Levels 
60% of respondents rated workplace flexibility as high or very high.  
30% indicated moderate flexibility, while 10% found it low. 
The high percentage of employees who perceive workplace flexibility as beneficial indicates that the 
university's policies are well-received. Employees with higher workplace flexibility tend to have greater 
job satisfaction and enhanced productivity levels. Furthermore, flexible work arrangements allow 
employees to manage their work-life balance more effectively, reducing stress and increasing 
motivation. This is particularly important in academic settings where workload fluctuations can vary 
significantly throughout the academic year. 
Additionally, departments with a structured approach to flexibility reported fewer conflicts between 
personal and professional responsibilities. Employees who experience higher workplace flexibility are 
also more likely to be proactive and engaged in their job roles, leading to improved institutional 
outcomes. 
 
(b) Frequency of Remote Work 
45% reported frequent remote work options.  
30% had occasional opportunities.  
25% rarely worked remotely. 
 
Employees who frequently work remotely reported higher productivity levels and better work-life 
balance. Remote work flexibility has been a key driver in reducing commuting stress and enabling 
employees to allocate more time to work-related tasks. However, those who rarely worked remotely 
cited a lack of flexibility in work policies as a challenge. This discrepancy suggests a need for a more 
consistent remote work policy that accommodates the varying needs of employees across different 
departments. 
 
Research indicates that remote work allows employees to operate in an environment that suits their 
productivity levels. Factors such as fewer workplace distractions, customizable workspaces, and 
personal schedule adjustments contribute to increased efficiency. However, maintaining communication 
and collaboration in a remote work setup remains a challenge. Organizations that implement hybrid 
models, combining in-office and remote work, often see better results in terms of employee engagement 
and performance. 
 
(c) Impact on Productivity 
70% stated workplace flexibility increased their productivity. 
20% reported slight improvements. 
10% found no significant impact. 
The results show a strong correlation between flexible work arrangements and employee performance, 
with a significant majority experiencing higher productivity due to increased autonomy and reduced 
workplace distractions. Employees who have control over their schedules tend to structure their work 
more efficiently, leading to enhanced performance. 
Furthermore, flexible work arrangements have been associated with higher employee retention rates. 
Organizations that offer flexibility experience lower turnover as employees feel valued and empowered. 
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A key factor in productivity enhancement is trust—when employees are trusted to manage their work 
schedules, they are more likely to take ownership of their tasks and responsibilities. 
 
Challenges related to productivity in flexible work environments often stem from ineffective time 
management, lack of supervision, and communication barriers. Organizations must implement 
structured workflows, periodic performance evaluations, and communication strategies to ensure that 
flexibility does not compromise productivity. 
 
In addition to direct productivity benefits, flexible work environments contribute to higher creativity and 
problem-solving abilities. Employees who work under flexible conditions report a greater sense of 
purpose and alignment with organizational goals. This, in turn, creates a positive feedback loop where 
motivated employees perform better, leading to higher overall institutional performance. 
 
(d) Mental Well-Being and Workplace Flexibility 

 65% of employees believed flexible work arrangements improved mental well-being. 
 60% said flexibility helped reduce stress levels. 
 50% reported that flexibility contributed to improved job satisfaction. 
 The data highlights the psychological benefits of workplace flexibility. Employees with the 

freedom to work according to their preferred schedules report lower levels of stress and anxiety. 
Job satisfaction also plays a crucial role in employee well-being, as individuals who feel their 
work aligns with their personal needs and responsibilities tend to be more content and engaged. 

 
However, some employees reported feelings of isolation when working remotely. This suggests that 
while flexibility is beneficial, social interaction and team collaboration must not be overlooked. 
Employers should encourage virtual check-ins, team meetings, and collaborative projects to maintain a 
sense of connection within the workforce. 
 
(e) Challenges in Workplace Flexibility 
40% cited time management as a key challenge.  
30% identified distractions as an obstacle.  
20% found difficulty in separating work and personal life. 
Despite the advantages, workplace flexibility presents certain challenges. Time management is one of 
the most common issues employees face when given autonomy over their schedules. Without clear 
boundaries, employees may struggle to prioritize tasks effectively, leading to potential productivity 
losses. 
 
Distractions, particularly in remote work environments, also pose a significant challenge. Employees 
working from home may face interruptions from family members, household responsibilities, or digital 
distractions. Organizations can support employees by offering time management training, productivity 
tools, and structured work expectations. 
 
Another notable challenge is maintaining a clear boundary between work and personal life. Employees 
who work flexibly may find themselves working beyond regular hours, leading to burnout. Establishing 
clear guidelines on working hours and encouraging employees to maintain a work-life balance is crucial 
to ensuring sustainable productivity. 
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(f) Communication and Collaboration in a Flexible Work Environment 
 50% preferred frequent check-ins with their supervisors.  
 30% valued open and transparent communication.  
 20% prioritized clear and concise messaging. 
 Effective communication is key to ensuring the success of workplace flexibility policies. 

Employees thrive in environments where expectations are clear, and communication channels are 
open. Regular check-ins help align employees with organizational goals and provide 
opportunities for feedback and support. 

 
While remote work offers many advantages, one of the major challenges is maintaining a seamless flow 
of information across teams. Companies that invest in collaboration tools such as video conferencing, 
project management software, and instant messaging platforms experience fewer disruptions in 
communication. Creating a structured yet adaptable approach to communication ensures that employees 
remain engaged and informed, regardless of their work environment. 
 
(g) Training and Skill Development in a Flexible Work Environment 
45% found time management training useful.  
35% preferred skill development programs related to technology and digital tools.  
20% valued leadership and decision-making workshops. 
Flexible work environments require employees to develop new skills to manage their workload 
effectively. Training programs focused on time management, digital literacy, and leadership skills 
empower employees to maximize their potential in a flexible setting. 
Organizations should prioritize continuous learning initiatives, ensuring that employees are equipped 
with the necessary tools and resources to navigate workplace flexibility. By fostering a culture of 
learning, companies can enhance employee adaptability, productivity, and long-term growth  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Shodhaytan- Rabindranath Tagore University Journal Vol XII/Issue XXIV June– 2025 ISSN : 2349-4190

2319

VI FINDINGS 
 
The findings of this research indicate that workplace flexibility has a direct and positive impact on 
employee productivity. Employees with access to flexible work arrangements reported higher job 
satisfaction, improved mental well-being, and reduced stress levels. The ability to balance professional 
and personal commitments was identified as a major contributing factor to increased efficiency and 
motivation. 
 
However, challenges such as time management, distractions, and lack of proper communication were 
also observed. While flexibility allows for greater autonomy, it also requires employees to manage their 
time effectively to meet deadlines and maintain productivity. Organizations must implement clear 
policies and provide necessary training to help employees navigate flexible work environments 
efficiently. 
 

VII RESULTS AND DISCUSSION 
 
The findings suggest that workplace flexibility has a predominantly positive impact on employee 
productivity. Employees who frequently engage in remote work or have control over their schedules 
tend to report higher motivation and job satisfaction. Moreover, flexible work conditions contribute to 
better mental health outcomes, leading to lower stress levels and increased job retention. The results 
further suggest that the ability to customize work schedules helps employees optimize their peak 
productivity hours, resulting in improved performance. However, certain challenges persist, including 
the need for disciplined time management and effective virtual communication. Some employees faced 
difficulties in staying connected with colleagues and supervisors, which could impact teamwork and 
collaboration. Employers must implement strategies such as regular virtual check-ins, mentorship 
programs, and time management training to address these concerns. By fostering a culture that supports 
flexibility while ensuring accountability, organizations can maximize the benefits of flexible work 
arrangements. 
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VIII CONCLUSION 
 
Workplace flexibility is a crucial factor in enhancing employee productivity and well-being. While it 
offers numerous benefits, including improved mental health, increased job satisfaction, and enhanced 
work-life balance, its effectiveness depends on proper implementation, clear policies, and employee 
support systems. Organizations must address the challenges associated with flexible work by providing 
necessary training, ensuring effective communication, and fostering a balanced approach to work 
autonomy and accountability. Establishing clear expectations, leveraging technology for seamless 
communication, and promoting a culture of trust can further optimize the impact of flexible work 
arrangements. Ultimately, workplace flexibility can serve as a powerful tool for organizations seeking to 
enhance employee engagement, retention, and overall performance while adapting to evolving 
workforce needs. 
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ABSTRACT  
Micro, Small, and Medium Enterprises (MSMEs) play a crucial role in India's economic development by 
contributing significantly to employment generation, industrial production, and exports. However, 
MSMEs face various legal and regulatory challenges that hinder their growth and sustainability. 
Through a survey of 42 respondents, including MSME owners and stakeholders, this study analyzes the 
compliance burden on MSMEs in KHANDWA, focusing on legal awareness, challenges in compliance, 
and associated costs. Through a structured survey, the study identifies key issues such as complex 
registration processes, high compliance costs, tax disputes, labor-related challenges, and legal disputes. 
Findings suggest that a majority of MSMEs lack sufficient knowledge of applicable laws, leading to 
compliance difficulties. Additionally, the cost and time required for legal adherence place an excessive 
burden on small businesses. The study highlights the need for policy reforms, including simplifying legal 
procedures, reducing compliance costs, and enhancing government support to create a more MSME-
friendly regulatory environment. 
 
Keywords: MSMEs, Compliance Challenges, Regulatory Framework, Legal Issues, Business Growth 
 

I INTRODUCTION 
 
Micro, Small, and Medium Enterprises (MSMEs) serve as the backbone of India's economy, playing a 
pivotal role in fostering employment, income growth, and poverty alleviation. They are instrumental in 
driving economic independence and sustainable development, contributing significantly to India’s socio-
economic balance. MSMEs are a cornerstone of economic growth, innovation, and job creation, making 
them indispensable for achieving the Sustainable Development Goals (SDGs). Globally, MSMEs 
constitute approximately 90% of businesses and contribute over 50% of employment. However, their 
participation in Global Value Chains (GVC) remains relatively limited compared to larger enterprises. 
Despite their crucial contributions, MSMEs face a myriad of challenges that hinder their growth and 
sustainability. Limited access to finance, inadequate infrastructure, lack of skilled manpower, and 
complex regulatory frameworks are some of the key hurdles. These issues have been further exacerbated 
by the COVID-19 pandemic, which triggered liquidity crises and increased the sector's non-performing 
assets. Moreover, regulatory challenges, such as cumbersome registration processes and high 
compliance costs, continue to impede their potential. Given the labor-intensive nature of MSMEs, their 
role in employment generation, industrial production, and exports is unparalleled. Particularly in rural 
and backward areas, they act as a catalyst for industrialization and equitable development. Yet, the 
sector’s growth is often constrained by inadequate financing, poor infrastructure, and an overly 
burdensome regulatory environment. Understanding the legal challenges faced by MSMEs, particularly 
in terms of compliance and regulatory frameworks, is essential to addressing these obstacles and 
unlocking their full potential. 
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II LITERATURE REVIEW 
 
Micro, Small, and Medium Enterprises (MSMEs) play a critical role in the economic development of 
India by contributing significantly to employment generation, income growth, and poverty reduction. 
Various studies have highlighted both the opportunities and challenges faced by MSMEs, emphasizing 
their importance in fostering economic independence and sustainable development, particularly in rural 
and underdeveloped areas (Kumar et al., 2020). 
 
Despite their contributions, MSMEs in India encounter several challenges that hinder their growth and 
sustainability. One of the most pressing issues is limited access to finance. Studies indicate that many 
MSMEs struggle to secure credit due to stringent lending norms, lack of collateral, and high-interest 
rates (Sharma, 2019). Even though government initiatives such as the Udyam Registration Portal and 
financial assistance schemes exist, access to finance remains a significant barrier, necessitating 
alternative financing options like microfinance and venture capital (SEDME, 2022). 
 
Another critical challenge is regulatory compliance. The complexity of the registration process, high 
compliance costs, and frequent changes in regulatory requirements increase operational expenses and 
discourage businesses from formalizing their operations (Das et al., 2018). Additionally, studies have 
highlighted the negative impact of major economic reforms such as demonetization and GST 
implementation on the cash flow and operations of MSMEs (SEDME, 2022). 
 
Infrastructure and Technological Challenges also pose major obstacles. Many MSMEs suffer from 
inadequate infrastructure, poor transportation, and limited access to advanced technology, which affects 
their productivity and competitiveness (Gupta & Singh, 2021). The digital transformation and adoption 
of cyber security measures remain underdeveloped due to high costs and a lack of skilled personnel 
(Wales SME Study, 2022). 
 
Furthermore, the lack of skilled manpower has been identified as a crucial constraint, affecting 
innovation and global competitiveness. Skill development programs and vocational training initiatives 
have been introduced, but gaps still exist in effective workforce training and retention strategies (Rao, 
2020). 
 
MSMEs globally contribute substantially to business activity and employment. However, their 
participation in Global Value Chains (GVCs) remains limited due to smaller scale, restricted access to 
advanced technology, and lack of integration into global networks (World Bank, 2019). Regulatory 
barriers such as complex tax structures and high compliance costs disproportionately impact smaller 
enterprises, making international expansion challenging. 
 
Additionally, sustainability policies for MSMEs remain underdeveloped. Research on Indonesian SMEs 
indicates that existing regulations primarily apply to large enterprises, leaving smaller businesses 
without structured sustainability reporting frameworks (OJK Study, 2022). A more proactive approach is 
required to encourage sustainability reporting and corporate social responsibility (CSR) practices within 
the MSME sector. 
 
 
 
 



Shodhaytan- Rabindranath Tagore University Journal Vol XII/Issue XXIV June– 2025 ISSN : 2349-4190

2323

Addressing these multifaceted challenges requires a holistic approach that simplifies regulatory 
processes, enhances access to finance, improves infrastructure, and promotes skill development. Policy 
measures such as optimizing regulatory frameworks, increasing financial transparency, and encouraging 
innovation through technology adoption can significantly improve the growth prospects of MSMEs 
(SEDME, 2022). Additionally, fostering MSME participation in GVCs by providing targeted support 
and incentives can help integrate them into global markets (World Bank, 2019). 
 
Moreover, collaboration between MSMEs and government agencies to tackle cybersecurity challenges 
and enhance digital literacy can safeguard businesses against emerging threats (Wales SME Study, 
2022). Encouraging sustainability reporting and compliance with CSR initiatives will also ensure long-
term economic and environmental benefits (OJK Study, 2022). 

 
III OBJECTIVES 

 
On the basis of previous reviews my study has highlighted some main objectives of the study which are 
given below: 

 To investigate the role of MSMEs in promoting inclusive economic growth, particularly in rural 
and underdeveloped regions. 

 To assess the challenges MSMEs face in accessing global markets and their potential integration 
into international trade networks. 

 To study the effectiveness of government subsidies and tax incentives in promoting MSME 
development. 

 To evaluate the social and economic impact of MSMEs on marginalized communities and small-
scale industries. 

 
IV RESEARCH METHODOLOGY 

 
This study employs a descriptive research design to analyze the legal challenges faced by MSMEs in 
India, particularly concerning compliance and regulatory frameworks. A survey-based approach is 
utilized to collect primary data from MSME owners, managers, and key stakeholders. The primary 
objectives of this research are to assess the level of awareness of MSME owners regarding regulatory 
compliance, identify key legal challenges faced by MSMEs, evaluate the compliance burden in terms of 
cost and time, and gather insights into suggested reforms for improving the MSME regulatory 
environment. Primary data is collected using a structured questionnaire covering demographic details, 
regulatory compliance, legal challenges, compliance costs, and suggestions for regulatory reforms, while 
secondary data is gathered from government reports, legal documents, MSME policy frameworks, 
academic research papers, and industry reports. The target population includes MSME owners, 
managers, and key decision-makers across manufacturing, services, and trading sectors. A stratified 
random sampling technique is used to ensure representation across various business sizes and industries, 
with a sample size of at 42 respondents. The collected data is analyzed using descriptive statistics. The 
study focuses on MSMEs operating in Khandwa and examines their legal and regulatory challenges. 
However, it is limited to willing participants, self-reported data, and lacks an in-depth sector-specific 
legal challenge analysis. Ethical considerations include informed consent, confidentiality, and data 
integrity. This research methodology ensures a comprehensive and structured approach to understanding 
the legal challenges faced by MSMEs in India. 
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V DATA ANALYSIS AND INTERPRETATION: 
 
Understanding of MSMEs 

1. Question: You understand Micro, Small, and Medium Enterprises (MSMEs) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Interpretation:  
Most respondents claim to understand MSMEs, yet their awareness of legal and regulatory aspects 
varies. Many are either "not very familiar" or "not at all familiar" with MSME-related policies and 
compliance requirements. This suggests a gap in knowledge that could be addressed through awareness 
programs and training sessions. 
 
2. Business Ownership and Industry Type 
Question: Do you own a business? If yes, what is the nature of your business? 
Interpretation: 
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The responses indicate a mix of business owners and non-owners. Among the business owners, the 
manufacturing sector is dominant, followed by the services industry. This aligns with the broader 
MSME sector trend in India, where manufacturing and services constitute a significant portion. Non-
owners in the survey include professionals, students, or aspiring entrepreneurs interested in MSMEs. 
 
3. Business Experience and Turnover 
Question: How long has your MSME been in operation? What is your annual turnover? 
Interpretation: 

 
The MSMEs surveyed vary in operational experience, ranging from startups (less than 2 years) to well-
established businesses operating for over a decade. Turnover figures also differ significantly, with some 
businesses earning less than ₹50 lakh annually, while others generate more than ₹5 crores. This diversity 
highlights the varying financial capacities and challenges faced by MSMEs at different growth stages. 

 
4. Workforce Size 
Question: How many employees does your MSME have? 
Interpretation: 
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Most MSMEs in the survey have fewer than 10 employees, which aligns with typical small business 
characteristics. A smaller proportion employs more than 50 people, indicating a subset of well-
established MSMEs. This suggests that workforce expansion policies, skill development programs, and 
automation incentives could support business growth and employment generation. 

 
5. Legal Compliance Awareness and Challenges 
Question: How familiar are you with various laws and regulations applicable to MSMEs in India? 
Have you faced challenges in complying with them? 
Interpretation: 
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A significant number of respondents are either unfamiliar or only slightly familiar with MSME laws and 
regulations. This lack of awareness can lead to non-compliance, penalties, or missed opportunities for 
government benefits. Additionally, many MSMEs report tax disputes and labor-related challenges, 
indicating that regulatory compliance remains a significant hurdle. Simplified policies and greater 
transparency could ease these difficulties. 

 
6. Compliance Strategies 
Question: How do you ensure compliance with laws and regulations? 
Interpretation: 
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MSMEs adopt a significant number of respondents are either unfamiliar or only slightly familiar with 
MSME laws and regulations. This lack of awareness can lead to non-compliance, penalties, or missed 
opportunities for government benefits. Additionally, many MSMEs report tax disputes and labor-related 
challenges, indicating that regulatory compliance remains a significant hurdle. Simplified policies and 
greater transparency could ease these difficulties. 

 
7. Legal Disputes 
Question: Have you ever been involved in a legal dispute or litigation? 
Interpretation: 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

MSMEs adopt varied strategies for compliance. Some rely on external consultants, others use in-house 
teams, and a growing number utilize online resources. The dependence on external consultants suggests 
that compliance procedures are often too complex for MSME owners to manage alone. The increasing 
use of online resources also indicates a shift towards digital compliance solutions and self-learning. 

 
8. Cost and Time Spent on Compliance 
Question: What is the approximate annual cost of compliance? How many hours per week do you 
or your employees spend on compliance-related activities? 
Interpretation: 
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Compliance costs vary, with some businesses spending less than ₹50,000 annually, while others exceed 
₹5 lakhs. Similarly, the time spent on compliance ranges from less than 5 hours per week to more than 
20 hours. These figures indicate that regulatory procedures are often burdensome, necessitating process 
simplification and cost reduction initiatives to ease the compliance load on MSMEs. 

 
9. Desired Reforms for MSMEs 
Question: What changes or reforms would you like to see in the regulatory framework? 
Interpretation: 

 
 
 

The most common suggestions include: 
 Simplification of laws and regulations – Many respondents find compliance too complex and 

time-consuming. 
 Reduction in compliance costs – High legal costs and paperwork hinder MSME growth. 
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 Increased support for MSMEs – Businesses seek better government initiatives, financial aid, 
and policy support. 

 
VI FINDINGS 

 
The survey findings reveal significant insights into the MSME sector. A large number of respondents 
own or are involved in family-run businesses, with the majority operating in the manufacturing sector, 
followed by services and trading. The duration of MSME operations varies, with many businesses being 
less than 2 years old, indicating a rise in new ventures, while a substantial number have been in 
existence for over 10 years, demonstrating business sustainability. 
 
Financially, most MSMEs have an annual turnover of less than ₹50 lakhs, reflecting the dominance of 
small-scale enterprises, though a few report earnings above ₹5 crores, showcasing their financial growth. 
Employee size also varies, with the majority employing less than 10 people, highlighting their micro and 
small-scale nature, while some businesses employ more than 50 people, indicating larger MSMEs. 

 
Legal and regulatory compliance remains a challenge for many MSMEs. A significant number of 
business owners are not very familiar or not at all familiar with MSME laws, pointing to a knowledge 
gap. While some MSMEs navigate compliance smoothly, others struggle due to complex regulations. 
Tax disputes and labor issues emerge as the most common legal challenges, although most MSMEs have 
not been involved in legal disputes. 

 
Cost and time spent on compliance vary among businesses. A majority of MSMEs spend less than 
₹50,000 annually on compliance, but some bear over ₹5 lakhs in costs, making compliance a financial 
burden. Additionally, while most MSMEs dedicate less than 5 hours per week to compliance activities, 
larger businesses spend more than 20 hours weekly on regulatory obligations. 

 
To improve the MSME ecosystem, business owners seek simplification of laws and regulations, 
increased government support, and reduction in compliance costs. These findings underscore the urgent 
need for policy reforms, enhanced legal awareness, and financial support to enable MSMEs to thrive in a 
competitive market. 
 
 

VII RESULTS AND DISCUSSION 
 

The survey results indicate that MSMEs play a crucial role in the economy but face several operational 
and regulatory challenges. A significant number of businesses are in the manufacturing sector, followed 
by services and trading. Many MSMEs are relatively new, with a large portion operating for less than 2 
years, while others have been in business for over a decade, showcasing sustainability in the sector. 

 
Financially, most MSMEs generate an annual turnover of less than ₹50 lakhs, with only a few 
surpassing ₹5 crores. The majority employ fewer than 10 people, reinforcing their classification as micro 
or small enterprises, while a small percentage operate on a larger scale. 

 
 
 



Shodhaytan- Rabindranath Tagore University Journal Vol XII/Issue XXIV June– 2025 ISSN : 2349-4190

2331

A key concern among MSMEs is compliance with laws and regulations. Many business owners lack 
awareness of MSME laws, leading to difficulties in compliance. Tax disputes and labor issues are 
among the most frequently cited legal challenges, although most MSMEs have not been involved in 
legal disputes. The cost of compliance also varies significantly, with some businesses spending less than 
₹50,000 annually, while others bear expenses exceeding ₹5 lakhs. Additionally, larger businesses 
dedicate more than 20 hours per week to compliance-related activities, whereas smaller businesses 
spend much less time. 

 
Business owners strongly advocate for simplification of regulations, increased government support, and 
a reduction in compliance costs to foster a more MSME-friendly environment. These results highlight 
the need for policy improvements, legal awareness initiatives, and financial support mechanisms to help 
MSMEs overcome their challenges and achieve sustainable growth. 

 
VIII CONCLUSION 

 
The survey findings highlight the critical role of MSMEs in the economy, while also shedding light on 
the challenges they face. Most MSMEs operate in the manufacturing sector, with a significant number 
being relatively new, while others have demonstrated long-term sustainability. Financial constraints, low 
turnover, and limited workforce size characterize the sector, making growth and expansion challenging 
for many businesses. 

 
One of the most pressing concerns is compliance with laws and regulations, as many MSME owners 
lack legal awareness. Tax disputes and labor issues are among the most common challenges; though 
legal disputes remain relatively rare. Compliance costs and time spent on regulatory obligations vary 
widely, with some businesses bearing a high financial and operational burden. 

 
To create a more MSME-friendly environment, simplification of laws, increased government support, 
and reduction in compliance costs are essential. Addressing these issues through policy reforms, legal 
education, and financial assistance will enable MSMEs to overcome their challenges and contribute 
more effectively to economic growth and employment generation. 
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I INTRODUCTION 

 
Communication is an essential need for humans, started with interpersonal communication to mass media. 
Since the late 1990s, the desire to connect socially has gradually shifted to the digital world. It started with 
early internet chat rooms, forums, and instant messaging. Over the period of time, social networking sites 
have become a major part of our lives, allowing users to create profiles, keep in touch, and share different 
types of content across geographic borders. Pioneering platforms like Six Degrees.com (1997) showed the 
potential of online profile-based networks (Boyd & Ellison, 2007). However, it was the rise of Friendster 
(2002), My Space, Facebook, and Twitter that made these sites a key part of everyday life (Chafkin, 2007). 
By the late 2000s, these platforms had turned into ecosystems with billions of users. They supported not 
just personal interaction but also became essential for business marketing, education, entertainment, and 
political campaigning. This change happened alongside advancements in communication technology, like 
smartphones and mobile data, which made it possible to engage with social networking sites at any time 
and from any place (Boyd & Ellison, 2007). For today's youth, particularly in developing areas like India's 
North-East, using social networking sites has become nearly a part of their daily social life, learning, and 
cultural expression. The COVID-19 pandemic reinforced this trend, as lockdowns and social distancing 
moved almost all forms of peer, educational, and political interaction online. 
 
 Youth and the Social Media Landscape Youth 
The youth as defined by the UN, includes individuals aged 15 to 24, while Indian policy considers those 
aged 15 to 35. They represent the most digitally active group. These individuals are called "digital natives" 
because they have grown up in digital environments. Social networking sites are not just tools for them; 
they are the foundation of their social lives. These sites help shape their identities, share experiences, and 
pursue personal and collective goals. 
 
 Social Media and Youth: Key Impacts Socialization, Communication, and Learning  
Social media platforms are a significant pathway for young people to socialize and communicate. They 
encourage community involvement, creative expression, and the growth of social networks (Boyd, 2007). 
Research by Bryant, Sanders-Jackson, and Smallwood (2006) shows that teens often prefer digital 
communication over face-to-face interaction. This choice impacts how they build relationships and 
express themselves. Platforms like Facebook and Instagram are also used for group learning, collaborative 
projects, and sharing information (Wang et al., 2011). Mental Health Concerns On the other hand, 
excessive use of social media is linked to higher risks of anxiety, depression, and feelings of inadequacy 
among youth. For example, research by Abela and Hankin (2008) indicates a rise in depressive disorders 
in adolescents related to social stressors, particularly those intensified by online activities. Scholars such 
as Kuss and Griffiths (2011) highlight the dangers of social media addiction, which can harm emotional 
health, school performance, and personal relationships. Studies show that the amount of time spent on 
social media is not as important as the frequency and context of use. Negative comparisons, cyberbullying, 
and fear of missing out (FoMO) are significant risk factors for mental health issues (Elhai et al., 2016). 
Privacy, Cyberbullying, and Digital Footprint Privacy are major concerns, especially for youth who may 



Shodhaytan- Rabindranath Tagore University Journal Vol XII/Issue XXIV June– 2025 ISSN : 2349-4190

2334

 

unknowingly share personal information online (Ybarra & Mitchell, 2008). Cyberbullying is a widespread 
problem. It has similar emotional and psychological effects to traditional bullying, as noted by Mishna et 
al. (2018). The digital footprint users leave can impact their future job prospects and identities (Hong et 
al., 2014). Addiction and Behavioral Change There is growing worry about addiction. In North-East India, 
34.6% of respondents said they experience social media addiction, alongside privacy challenges, trolling, 
and shorter attention spans (Kuss & Griffiths, 2011; Lin et al., 2016). The quick and constant nature of 
these platforms can lead to compulsive behaviors and distract from real-life activities (Twenge et al., 
2017). 
 
 COVID-19 and Digital Dependency  
The COVID-19 pandemic created unique conditions that accelerated existing digital trends. The COVID-
19 pandemic highlighted how the infodemic, an overabundance of inaccurate or misleading information, 
can thrive on social media (WHO, 2020). Lockdowns and physical distancing made in-person social 
interactions difficult. This pushed young people to meet their needs for companionship, information, 
education, and activism mainly through social networking sites (SNSs). Key shifts included: Spike in 
Internet Usage Global and local data showed increases in daily active users across all major platforms. 
Messaging apps, video conferencing, and social video platforms experienced particularly sharp jumps. 
Another Shift seen was Education went Online. Schools and universities moved to digital learning 
platforms. This required a shift to online classrooms, remote peer collaboration, and education-focused 
Social Networking Sites(SNS). The major challenge and a shift was seen as Mental Health Strains. Long 
periods of isolation paired with anxiety about health, academics, and job prospects. SNS use had a dual 
role. It provided emotional connection but also sometimes worsened fears through misinformation or 
harmful comparisons. 
 
Rise of the “Infodemic”: The World Health Organization (WHO) coined this term to describe the flood 
of information, both accurate and misleading, circulating alongside the pandemic. In India, as in other 
places, conspiracy theories, false cures, and misleading statistics spread quickly through social media. The 
Infodemic during COVID-19 can be categorized as, (Derakhshan & Wardle, 2017) Misinformation – False 
or inaccurate information shared without harmful intent. Disinformation – Deliberately created falsehoods 
intended to cause harm or achieve strategic effects. Mal-information – Genuine information shared with 
the deliberate intention to cause harm.  
 
The scale of COVID-19 misinformation was staggering. Thousands of false narratives appeared in many 
languages, ranging from fake public health guidelines to politically motivated rumor campaigns. In India, 
misleading health advice, communal narratives about the virus, and conspiracy theories linked to 
technology (such as 5G myths) were particularly common. Identifying falsehoods requires media literacy 
and critical thinking. Populations with less training in evaluating information sources were more 
vulnerable. This made young people both potential amplifiers—through rapid, uncritical sharing—and 
potential defenders if trained in verification and discernment.  
 
 Significance of Media Literacy  
Media literacy is the skill that help individuals to access, analyze, evaluate, and create media in various 
forms. Media literacy has become a crucial skill to fight against misinformation and encourage thoughtful 
news consumption (Derakhshan & Wardle, 2017; Hobbs, 2006). Studies show that 65% of young 
respondents can tell fake news from real stories. This finding emphasizes the need for critical thinking 
and digital literacy in a media-driven world (Sachdeva & Tripathi, 2020). Disruptive behaviors can affect 
real-life interactions (Twenge et al., 2017). In the context of SNSs and the infodemic, media literacy 
empowers users to Evaluate the credibility of sources before sharing. It helps distinguish between opinion, 
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satire, and factual reporting. Media literacy helps in recognizing manipulative framing, emotionally 
charged language, and misleading imagery. The essential skill developed through media literacy is 
understanding the economic and algorithmic incentives that influence platform content distribution. 
Media-Literacy and Infodemic studies aimed to assess the changes in youth news consumption patterns, 
their ability to identify fake news, and their tendency toward mindful versus passive exposure. The 
findings provide important insights that around 70 percent recognized the need to verify a news item’s 
credibility before sharing. Many dismissed simplistic cues like “interesting headlines” as proof of 
authenticity. However, not everyone could reliably identify manipulated stories without direct prompts. 
Encouragingly, 65% correctly identified a fake news example when directly tested. These results suggest 
that while awareness exists among young people, there is room to improve practical verification skills and 
deepen critical consumption habits. 
 
The study uses several key communication theories to explore youth engagement with social networking 
sites (SNSs) and their effects on behavior and thinking: 
 
Uses and Gratifications Theory (Elihu Katz, Jay Blumler, and Michael Gurevitch) suggests that users 
actively choose media channels to meet specific psychological or social needs. For young people using 
SNSs, these platforms help satisfy various personal needs, including: Information: Finding news, 
updates, and knowledge that relate to their interests and daily life. Entertainment: Enjoying content like 
videos, music, games, and social interactions. Social Interaction: Connecting with friends, family, and 
wider networks to maintain and expand social relationships and Self-expression: Creating online 
identities and sharing personal opinions, creativity, and experiences. Thus, youth use of SNSs is purpose-
driven. They seek to fulfill specific social and psychological needs.   
 
Agenda-Setting Theory (Maxwell McCombs and Donald Shaw) emphasizes how media outlets and 
content curators shape public perception by highlighting certain issues over others. On SNSs, feeds and 
trending topics promote specific narratives, affecting which issues gain attention in public discussions. 
For youth on SNSs, this means: The visibility and repetition of topics in their feeds can influence what 
they focus on and care about. The SNS algorithms and user communities help determine which 
information spreads widely. This process leads to youth forming opinions and awareness based on topics 
that are prominently displayed in their online spaces.   
 
Cultivation Theory (George Gerbner) was originally developed to understand the effects of long-term 
broadcast media exposure, this theory suggests that regular exposure to media can influence individuals’ 
views of social reality. Applied to SNSs and youth, we see that: Continuous consumption of SNS 
content—such as images, opinions, and social norms—can subtly shape how young people perceive the 
world, social issues, and behavior standards. SNS content can create specific attitudes about what is 
considered “normal” or “risky” behavior, impacting youth expectations and worldview. This is especially 
significant for youth, as their developmental stages make them more open to media influences.   
 
Social Cognitive Theory highlights that people learn behaviors, attitudes, and emotional responses through 
direct experience and by watching others. On SNS platforms, youth: Observe the actions, feedback, and 
social rewards that other users gain for particular behaviors or attitudes. Model their actions and self-
image based on peers or influencers they follow or engage with. Accept norms, social roles, and coping 
methods shown in their SNS settings. As a result, youth behavior and attitudes can be shaped by the social 
learning that takes place within SNS communities.   
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Framing Theory: Erving Goffman introduced the concept of framing in sociology. Scholars such as Robert 
M. Entman further developed framing theory specific to media studies. Framing theory explains how the 
way information is presented influences understanding and responses: 
 
On SNSs, information is framed by content creators, media outlets, or user communities; this framing 
helps guide how audiences understand and react. The tone, emphasis, and context given to news or user-
generated content can cause youth to view threats, risks, or social issues in various ways. In cases of 
misinformation, the way false or misleading information is framed can increase fear, stigma, or confusion, 
affecting youth behavior and public health responses. Framing on SNSs is crucial in shaping attitudes, 
beliefs, and actions related to information consumption and challenges surrounding misinformation.   
 
Together, these theories provide a solid framework to understand not only why youth engage so much 
with SNSs but also how SNS content and interactions affect their knowledge, attitudes, behaviors, and 
mental health. They highlight the complex relationships between individual needs, media environments, 
social learning, and how messages are interpreted, which shape youth experiences in the digital social 
world. 
 
 Area of Study- North-East India: A Unique Socio-Cultural and Digital Context  
The North East India(NEI) is geographically and culturally different, consisting of eight states Arunachal 
Pradesh, Assam, Manipur, Meghalaya, Mizoram, Nagaland, Sikkim, and Tripura with over 220 tribes. 
Each tribe has its own socio-political history and developmental challenges. NEI's digital engagement 
profile is influenced by several factors like High Literacy Rates with Regional Variations: Despite 
economic struggles, many states report literacy rates that exceed national averages, providing a solid 
foundation for adopting digital skills. Geographic and Infrastructure Constraints: Challenging terrain 
and gaps in infrastructure make connectivity difficult. However, initiatives from Digital India have 
improved smartphone and internet access. Cultural Diversity: Social Networking Sites (SNSs) help 
maintain connections between tribes and their diasporas. They also allow users to share indigenous art 
and traditions. At times, these platforms host heated political discussions on autonomy, rights, and 
development. Migration Trends: Young people often migrate for education or jobs, increasing the role 
of SNSs in maintaining relationships with family and friends over long distances. During COVID-19, NEI 
youth followed global trends in using SNSs to keep up with education, public health information, and 
social support. They also faced the same risks from misinformation and online harm.  
 

II RESEARCH PROBLEM AND OBJECTIVES 
 
The research underlines that Youth in NEI have increased their SNS use, amplified by COVID-19, for 
socializing, education, sharing information, and political expression. This raises concerns about changes 
in how they engage with these platforms, how this influences their opinions, their exposure to 
misinformation, and the potential effects on their behavior or mental health.  
 
Research Objectives include: - Understanding how SNSs help youth address social and personal issues 
and develop opinions. - Gauging the impact of SNSs on behavior, knowledge, and interests. - Examining 
SNSs as a tool for finding relationships. - Identifying what drives SNS addiction. - Assessing the use of 
SNSs for education during COVID-19. - Evaluating the level of media literacy and resilience to 
misinformation. 
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III MENTAL HEALTH, ACADEMIC PERFORMANCE, AND SOCIAL 
EFFECTS 

 
The broader literature frames the effects of SNSs across a spectrum drives positive and negative impacts. 
Positive Potentials: Improved social connections, awareness of different cultures, opportunities for 
collaborative learning, and avenues for civic engagement. (Clark et al.; Seabrook et al.). Negative Risks: 
Research shows a link between high SNS use and issues like depression, anxiety, dissatisfaction with body 
image, fear of missing out (FoMO), and being targeted by cyberbullying. Factors contributing to these 
issues include social comparison, disrupted sleep, reduced offline activities, and cognitive overload. 
(Twenge et al.; Sherman et al.; Shafer; Strickland; Lup, Trub, and Rosenthal; Frison and Eggermont). The 
empirical findings indicate that: - Addiction is linked to shorter attention spans and lower academic 
performance. - FoMO is a strong predictor of online relationship intensity, sometimes harming offline 
connections. - A larger online friend network does not always mean more time spent on SNSs, indicating 
varied usage patterns. - Peer pressure on SNSs does not directly correlate to addiction, suggesting that 
individual differences and psychological factors play a role.  
 

IV MEDIA LITERACY AS POLICY AND EDUCATIONAL IMPERATIVE 
 
With the interrelated issues of misinformation spread and high youth SNS usage, investing in media 
literacy education becomes vital. This involves: Curriculum Integration: Adding skills for verifying 
information, understanding platforms, and responsible digital citizenship into school programs. Public 
Awareness Campaigns: Initiatives led by the government and NGOs that promote habits of fact-checking 
and skepticism toward unverified viral content. Platform Collaboration: Working with companies like 
Meta, Google, and Twitter to enhance in-app prompts, label sources, and promote credible information. 
Community-Based Training: Especially in regions like NEI, using local languages and cultural 
references to ensure the training resonates with the community.  
 

V RECOMMENDATIONS 
 
The study suggests several recommendations based on the data collected and themes analyzed: Targeted 
Digital Literacy Programs in NEI that build both technical and critical thinking skills, customized for 
cultural contexts. Support Systems for Mental Health: Offering both on-campus and online counseling 
to address SNS-related stress, including cyberbullying and FoMO. Balanced SNS Use Campaigns: 
Promoting tools for digital well-being to limit excessive use and encourage offline interactions. 
Strengthening Local Content Ecosystems: Supporting the creation and sharing of verified, relevant local 
content to combat misinformation. Collaborative Governance: Developing multi-stakeholder policy 
frameworks that include state agencies, educators, youth organizations, and platforms to tackle the 
infodemic. 
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VI CONCLUSION: NAVIGATING DIGITAL FUTURES 
 
The COVID-19 pandemic revealed both the essential role of social networking sites (SNSs) and the risks 
they pose to young people. For NEI youth, SNSs have served as vital tools for education, social 
connections, and cultural preservation during times of physical isolation. However, these networks also 
spread unverified and often harmful information, which has real psychosocial effects. To tackle these 
challenges, we need a two-pronged approach: we should use the benefits of SNSs for empowerment and 
community-building while also reducing risks through media literacy, responsible platform design, and 
active mental health support. The insights from the Media Literacy and Infodemic findings extend well 
beyond the pandemic. In a time when global crisis, whether related to health, the environment, or politics, 
will likely continue in online spaces, it is crucial to prepare youth to be thoughtful, ethical, and balanced 
participants in digital environments. This preparation is vital for the health of democracy and social well-
being. 
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ABSTRACT 
The study of the criminal psychology is important for preventing crime, rehabilitating offenders, and 
enforcing the law. Criminal behavior remains a mystery for many people. Why do some individuals abide 
the law while others do not? Exploring the driving force behind criminal actions uncovers a complex 
interplay of psychological, environmental, and social factors. Every criminal act is influenced by a 
person’s thoughts, feelings, environment, and culture. Understanding the motivations behind criminal 
behavior can enhance our responses and prevent them in future. This paper examines the psychological 
mechanisms behind criminal behavior, focusing on the motivations and justification of offenders, as well 
as the theoretical frameworks, cultural influences, and societal norms that shape a criminal mindset. This 
paper uses archival research method and real-life examples to explore the reasons behind criminal 
actions, assessing the psychological triggers, personality traits, rationalizations, and differences between 
planned and impulsive crimes. These findings provide valuable guidance to law enforcement agencies, 
criminologists, and policymakers for effective and timely interventions. 
 
Keywords: Criminal psychology, motivations for crime, rationalization mechanisms, personality 
disorders, cognitive distortions, behavioral patterns in offenders 
 

I INTRODUCTION 
 
Criminal behavior is influenced by a complex interplay of psychological, social, and situational factors. 
The motivations behind such behavior are often difficult to explain  simply, prompting a deeper 
exploration of the underlying psychology. Crime poses a significant challenge to societies worldwide, 
making it essential to investigate its root causes thoroughly. The study of crime and criminal behavior 
has long been a central concern across various disciplines including psychology, sociology, forensics, and 
criminology. Traditional approaches often focus on legal and punitive measures. However, a deeper 
understanding requires examining the internal and external forces that shape an individual’s decision to 
commit a crime (1). While motivations for crime have been widely studied, there has been less focus on 
understanding the mental and emotional processes offenders experience during criminal acts. This study 
aims to fill that gap by exploring the intersection of criminology and psychology to uncover the deeper 
workings of the criminal mind. By examining these aspects, we can develop more effective prevention 
and intervention strategies. 
 

II OBJECTIVES 
 
This paper aims to: 
(a) Identify the key psychological triggers influencing criminal actions. 
(b) Examine the impact of socio-economic pressures, such as poverty and inequality, on crime rates. 
(c) Investigate the influence of social factors, like peer pressure on crime. 
(d) Explore how personality traits and disorders, such as psychopathy and impulsivity, affect criminal 

actions. 
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(e) Analyze the rationalizations offenders use to justify their behaviors. 
(f) Distinguish between planned crimes and impulsive acts of passion or opportunity. 

 
III METHODOLOGY 

 
A thorough review of existing research was conducted on the psychological factors, motivations, and 
rationalizations behind criminal behavior. This analysis aims to lay a theoretical base that can help future 
studies. The research also included crime data and socio-economic indicators to identify important 
patterns and relationships among these factors. 
 
The study is based on a varied range of scholarly articles and case studies from reputable databases. The 
findings include journal articles, research papers, and reviews related to 
criminal behavior, along with additional resources such as books and case studies. 
 
Criminal cases were studied to provide valuable insights into the field of criminology, highlighting the 
various factors responsible for the criminal behavior. Major factors include socio-economic status, 
psychological state, environmental conditions, and social interactions. These can help us better understand 
the intricacies of criminal actions and how these elements intertwine to shape an individual’s path into 
crime. 
 

IV RESULTS AND DISCUSSION 
 
Motivations and influences behind criminal behavior: 
1)  Psychological Triggers: 
Psychological factors such as impulsivity, aggression, low self-control, and mental health issues 
significantly impact a person’s likelihood of committing a crime. These elements, which are influenced 
by people’s ideas and emotions, influence their behavior and decision-making. Substance abuse and 
addiction, also impairs judgment and increase the chances of offending. Adverse childhood experiences, 
such as trauma, neglect, or abuse, can increase the risk of developing psychological issues that can lead to 
criminal behavior (2). These experiences can distort their view of life and social rules. One infamous 
example is John Wayne Gacy, whose troubled childhood and mental health issues played a role in his 
crimes. 
 
Cognitive processes, including perception, memory, and reasoning, play a crucial role in shaping how 
individuals understand the world and their behavior within it. Cognitive distortions, such as 
misinterpreting social signals and or holding biased beliefs, can increase the risk of criminal behavior. 
For example, some individuals may interpret ambiguous actions as hostile, leading to aggressive 
responses (3). Furthermore, individuals who struggle with moral reasoning may find it difficult to 
distinguish right from wrong, which can lead to criminal acts. Research also suggests that disruptions in 
cognitive processing can hinder one’s ability to correlate personal experience with objective reality which 
can impact criminal behavior (4). 
 
Emotional states, such as anger, fear, and frustration, can also serve as triggers for criminal behavior. 
Intense emotional arousal can impair cognitive functioning, leading to impulsive decision-making. Some 
individuals with gambling disorder may tend to act impulsively during heightened emotional states  (5). 
Exposure to violence can also desensitize individuals, reducing their emotional response to aggression 
and increasing their likelihood of engaging in violent behavior (6). 
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The analysis reveals that the interplay of psychological motivations is central to understanding criminal 
behavior. Cognitive distortions, emotional factors, and childhood traumas are significant contributors to 
the risk of criminal activity. Individuals who have difficulty managing their emotions are particularly 
prone to impulsive violence. 
 
2)  Socio-Economic Pressure: 
Economic factors significantly influence crime rates, with poverty, unemployment, and inequality often 
identified as key contributors. These conditions can create environments where crime thrives and limit 
chances for people to improve their economic situation. Poverty can make people feel desperate and 
hopeless, pushing them to commit crimes to survive. Studies show a link between high poverty rates and 
crimes such as theft and drug offenses. Economic inequality, or the gap between the rich and the poor, 
can also lead to crime. When some people have much more than others, it can create feelings of injustice 
and anger. This may cause some individuals to commit crimes as a form of protest or rebellion. 
Furthermore, inequality can weaken community ties and trust, which can increase crime rates. Research 
suggests that areas with more income inequality often have higher crime rates than those with fairer wealth 
distribution. 
 
The lack of legitimate opportunities can lead individuals to seek alternative, though illegal, means of 
obtaining resources (7). People living in impoverished environments often face limited access to 
education, recreational activities, and employment opportunities, increasing their likelihood of engaging 
in criminal activities (2). Additionally, living in neighborhoods with high crime rates, violence, and social 
disorganization increases exposure to criminal influences and the risk of engaging in delinquent 
behaviors. Therefore, it is essential to provide access to constructive opportunities (2). 
 
3)  Social And Cultural Influences: 
Social and cultural elements significantly influence a person’s attitudes, beliefs, and actions.  Different 
societies have unique approaches to dealing with issues such as violence and exploitation. In certain 
cultures, practices like honor-based violence and revenge can be socially acceptable to uphold family’s 
reputation, leading individual toward criminal activities. Neighborhoods and communities can also 
influence criminal conduct as factors like peer pressure, gang culture, and media portrayals can normalize 
crime, particularly for adolescents, who are often heavily swayed by their peers and social circles. Social 
learning and peer dynamics can lead youth involved with troubled kids to adopt criminal behavior (2). 
 
Gang culture can strengthen these behaviors by offering a sense of belonging, identity, and status to 
individuals who might not find these elsewhere. Gangs typically establish their codes and norms, which 
often clash with societal laws and values. The pressure to fit in with these standards can push individuals 
into criminal activities, even if they wouldn’t normally consider such actions. Additionally, juvenile 
delinquency is largely influenced by the characteristics of the offender’s personality, while age impacts 
their level of development regarding forces, intelligence, drives, and even the capability to commit various 
crimes (8). A notable example is the emergence of urban youth gangs that attract teenagers with the allure 
of power and respect, frequently resulting in violent offenses. 
 
Media portrayals of crime can significantly affect people’s attitudes and actions. Regular exposure to 
violent content, including films, TV shows, and video games, can make people less sensitive to violence 
and heighten the likelihood of aggressive behavior. Additionally, when criminals are depicted as cool or 
powerful in the media, it can normalize and even glamorize criminal actions, particularly for younger 
audiences. The media contributes to the development of a criminal youth subculture (8). It’s important to 
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understand that the connection between media exposure and criminal behavior is complex. Other factors, 
like personal traits and social surroundings, also play a significant role. 
 
Role of personality traits and disorders in criminal actions: 
Many factors influence criminal behavior, but personality traits and disorders are often overlooked. Some 
people may be more impulsive, narcissistic, or antisocial, which can lead to criminal actions (9). These 
traits significantly affect behavior, including the likelihood of committing crimes. While certain traits and 
disorders can increase the chances of illegal behavior, criminal activity is complex and tied to various 
social and psychological factors. Thus, you cannot predict criminal behavior based solely on one trait. 
However, some traits and disorders are associated with a higher risk of criminal activity (2). They are: 
 
1)  Psychopathy and Antisocial Personality Disorder- 
Psychopathy and Antisocial Personality Disorder (ASPD) 5involves a pattern of ignoring other people’s 
rights, showing lack of empathy, and being deceitful. People with these conditions often act impulsively 
and break the law. To assess psychopathy, professionals use the Psychopathy Checklist-Revised (PCL-
R)6, which looks for traits like coldness and a lack of remorse. ASPD is a recognized diagnosis in the DSM-
57, while psychopathy is not, though many with ASPD also have psychopathic traits (10). Studies show 
that psychopathy is a strong indicator of re-offending (3). 
 
2)  Narcissism- 
Narcissism is defined by an exaggerated sense of self-importance, a strong need for admiration, and lack 
of empathy. Individuals with narcissistic traits may engage in criminal behavior to maintain their self-
image or seek revenge against those they believe have wronged them. Their sense of entitlement and 
disregard for others can lead to manipulation for personal gain. While not al narcissists commit crimes, 
these traits can increase the likelihood of such behavior. Furthermore, narcissistic traits resemble those of 
histrionic personality disorders than antisocial personality disorders (11). 
 
3)  Impulsivity- 
Impulsivity, the tendency to act without thinking, is a significant risk factor for criminal behavior. 
Impulsive individuals are more likely to engage in risky activities, make poor decisions, and respond 
aggressively to perceived threats or provocations. Factors such as substance abuse, stress, and lack of sleep 
can worsen impulsivity. Research has consistently shown a connection between impulsivity and a wide 
range of criminal of behaviors, including violence, theft, and drug offenses. For example, gamblers who 
engage in illegal activities are more likely to report an increased lack of premeditation (5). 
 
4)  Borderline Personality Disorder- 
Borderline Personality Disorder (BPD) 8leads to instability in mood, relationships, self- image, and 
behavior. People with BPD often have intense emotions, impulsive behaviors, and difficulty regulating 
their feelings, which can heighten the risk of criminal behavior, especially during conflicts or rejections. 
While not all individuals with BPD engage in crime, the disorder’s traits can contribute to such actions. 
A study found that having a personality disorder did not significantly impact treatment response and 
retention (12). 
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Rationalization and justification mechanisms  used by offenders: 
Offenders often  use specific  techniques to  justify their  criminal  behaviour,  reduce feelings of guilt, 
and maintain a positive self-image. These techniques help them avoid taking responsibility for their 
actions. 
 
Sykes and Matza’s neutralization theory (13) describes several key techniques: 

 Denial of responsibility- Offenders claim their actions were caused by external factors. They might 
say they had no choice, were following orders, or were in the wrong at the wrong time. This helps 
them avoid guilt. 

 Denial of injury- Offenders downplay the harm caused by their actions. They may argue that the 
victim wasn’t seriously hurt or that the crime wasn’t that bad. This makes them less guilty. 

 Denial of the victim- Offenders blame the victims for their suffering. They might say that the victim 
provoked the crime or deserved it in some way. This allows them to avoid responsibility for their 
actions. 

 Condemnation of the condemners- Offenders shift the focus to those who criticize them, claiming 
that critics are hypocrites or biased. 

 Appeal to higher loyalties- Offenders justify their actions by claiming they are protecting a greater 
cause, like family, friends, or community. 

 
Albert Bandura’s moral disengagement theory (14) explains how people can separate their actions from 
their moral beliefs, allowing them to act harmfully without feeling guilty. The main mechanisms include: 
 

 Moral justification- Offenders may frame their harmful actions as necessary for the greater good, 
making them seem more acceptable. 

 Euphemistic labelling- Offenders use softer or less direct language to describe their actions, 
making them seem less serious. 

 Advantageous comparison- By comparing their actions to worse behaviours, offenders make 
their actions seem less severe. 

 Displacement of responsibility- Offenders may pass the blame onto others, like authorities or 
group leaders, to avoid taking personal responsibility. 

 Diffusion of responsibility- When responsibility is shared among a group, individuals may feel 
less guilty about their actions. 

 Disregarding or distortion of consequences- Offenders may ignore or minimize the negative 
effects of their actions, allowing them to justify what they did. 

 Dehumanization- Offenders might view victims as less human, making it easier to justify 
harming them. 

 Attribution of blame- Offenders blame their  victims for their victimization, suggesting they 
brought harm upon themselves, which helps absolve the offender of guilt. 

 
Planning  vs. Impulsivity  in crimes: 
Criminal acts  can  come  in  various  forms,  ranging from  meticulously planned and premeditated 
offenses to spontaneous acts driven by immediate emotional impulses. Understanding the difference 
between these two types of crime is essential for creating effective prevention strategies and intervention 
programs. 
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1)  Premeditated Crimes: 
Premeditated crimes are characterized by careful planning and intention, revealing a higher level of 
thought and a strategic approach to criminal behaviour. These offenses are often carried out with a 
specific, pre-established goal, which may include financial gain, revenge against an individual or group, 
or a quest for power and dominance. Individuals who commit these crimes typically engage in extensive 
consideration of their actions. They analyse the potential risks and rewards, evaluate their options, and 
take deliberate measures to avoid the chances of being caught. Because these crimes can be complex, 
they often involve multiple individuals collaborating to execute their plans. Additionally, the motivations 
driving these offenders can be influenced by personal histories, psychological factors, or situational 
triggers that lead them to commit such acts (15). 
 
2)  Crimes Of Passion And Opportunity: 
On the other hand, crimes of passion and opportunity are typically characterized by their impulsive nature 
and lack of foresight. These offenses usually happen in the heat of the moment when an individual 
responds to intense emotional states such as anger, jealousy, or fear (16). When such feelings dominate, 
offenders may act without fully considering the consequences of their actions, leading to incidents that are 
emotionally charged rather than premeditated. 
 
Crimes of passion often involve violent encounters, where the offender is provoked by strong emotions 
and reacts in a way that is aggressive or harmful to others. While crimes of opportunity usually revolve 
around property offenses such as theft, where the offender takes advantage of a sudden opportunity, 
perhaps motivated by a desire for material gain or desperation. 
 
Furthermore, the environment for these crimes, particularly for prison officers, can significantly heighten 
the intensity and tension in their daily responsibilities. These professionals regularly interact with inmates 
prone to criminal behaviour, facing various confrontations. This dynamic, coupled with the manipulative 
tendencies of some offenders, creates a challenging workplace environment that can contribute to stress 
and the need for constant vigilance among the prison staff (17). 
 
In conclusion, the wide range of criminal acts highlights the need for tailored approaches in the criminal 
justice system, recognizing that motivations and circumstances can differ greatly for each type of crime. 
 

V CASE STUDIES 
 
Patterns can be found by examining terrorists or serial killers. Many have radical beliefs, mental health 
issues, or a difficult upbringing. They frequently use political motivations, revenge, or a sense of greater 
purpose as justifications. These instances demonstrate the complex nature of mental states and 
motivations. 
 
Theodore Robert Bundy, also known as Ted Bundy, was one of the most notorious and prolific American 
serial killers, who demonstrated psychopathic traits and manipulative tendencies (18). His terror was 
concealed by his attractiveness. Additionally, he displayed cognitive distortions that enabled him to justify 
his actions. The case of Jeffery Dahmer revealed how his behavior was influenced by developmental 
problems and childhood trauma. Both cases reflect how severe crimes can result from underlying 
psychological issues. Stockholm syndrome, in which hostages form emotional relationships with their 
captors, is a common occurrence during hostage crises. These case studies illustrate how environmental 
factors and emotional attachment influence criminal behavior. (19) 
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VI RECOMMENDATIONS 
 
This research recommends several actions for improving policy and practice in preventing crime and 
supporting rehabilitation: 
 
(a) Invest in Economic Programs- Support programs that reduce economic inequality and create job 

opportunities. This investment can help those in need and lower crime rates. 
(b) Implement Early Intervention: Start early intervention programs to help at-risk individuals 

recognize and manage harmful thoughts and emotions. These programs should offer support similar 
to criminal profiling methods. 

(c) Promote Positive Social Norms: Encourage healthy social norms and limit exposure to violence in 
media. This can help change attitudes and behaviors in communities. 

(d) Provide Mental Health Services: Offer mental health support to offenders with personality 
disorders. This care is crucial for their recovery and integration into society. 

(e) Prioritize Rehabilitation: Shift the focus from solely punishing offenders to rehabilitating them. 
This approach can lower the number of repeat offenses. 

(f) Build Resilience and Social Skills: Use programs that strengthen resilience and social skills. These 
programs can help individuals resist negative peer pressure. 

(g) Develop Evidence-Based Strategies: Create crime prevention strategies based on research. These 
strategies should tackle the real causes of crime in society. 

(h) Ensure  Safety for  Convicts:  Provide  management,  support,  and  educational opportunities to 
ensure the safety of convicts. This help is important for their successful return to society (20). 

 
VII CONCLUSION 

 
This study offers a comprehensive analysis of the psychology behind criminal behavior, exploring the 
motivations and justifications that drive individuals to commit crimes. It investigates psychological 
triggers, socio-economic factors such as poverty and education, and cultural influences that shape societal 
attitudes towards crime. 
 
This study also considers personality disorders that may predispose individuals to criminality and the 
psychological mechanisms that people use to rationalize their actions. Furthermore, it highlights the 
importance of planning in criminal activities, distinguishing between premeditated and impulsive 
offenses. Overall, the study underscores the complex interplay of various factors that contribute to criminal 
behavior. 
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ABSTRACT 
The word ‘Birhor’ literally imply Man of Jungle i.e. the community residing in Jungle/Forest. 
In the earlier decade of 20th century S.L Roy conducted field work among Birhor Community 
of Chhotanagpur Plateau and wrote a monograph on their life and culture. During that period, 
this community literally used to live in dense jungle and their settlement were knowns as Tanda 
which temporary in nature made up of tree leaves and branches. Their livelihood was totally 
based on forest-based products. Traditionally Birhor were hunting and Food Gathering 
community. However, over period of century, things changed. Though perceived identity about 
Birhor more or less remained same among mainstream society. But in reality, the so called ‘Men 
of Jungle’ are no more Jungle Men. Their livelihood dependency on forest have remarkably 
been changed. Their Primary identity as hunter and food Gathering had had been shifted. This 
paper explores the profound socio-economic transitions and livelihood shifts experienced by 
the Birhor community in recent  periods with a specific  focus on Hazaribagh district  of 
Jharkhand which contains substantial  portion  of this  marginal Population,  drawing  on  
available  sources  and  personal interview conducted among Birhor community in the region. 
 
Key words: Birhor, Livelihood, Modernity, Economic Shift, Sustainability 
 

 
I INTRODUCTION 

 
The Birhor, one of India’s Particularly Vulnerable Tribal Groups (PVTGs), have 
traditionally existed as skilled forest-dwellers and nomads across the Chhotanagpur plateau (Roy, 
1925a; Ghosh & Chatterjee, 2024). With a population of just over 10,000 as per the 2011 
Census, their culture and livelihood have long revolved around an intimate relationship with the 
forest, animist beliefs, and specialized rope-making (Roy, 1925b; Pankaj, 2008). 
 
In recent decades, however, the onslaught of modernity through environmental change, state 
intervention, and socio-economic integration has brought rapid transformation—both positive 
and negative—to Birhor economic practices, culture, and social structure (Bose, 2016; Oraon, 
2024a). 
 
The single greatest disruptor of Birhor livelihood has been loss of forest cover due to mining, 
industrial expansion, and cash-crop agriculture (Ghosh & Chatterjee, 2024; Bose, 2016) and 
also restriction on forest usage due to imposition of different restrictive environmental laws. 
Deforestation reduces wild animals and plant diversity, undermining hunting, gathering, and 
rope- making—critical elements of Birhor sustenance and culture (Pankaj, 2008). Where once the 
Birhor could follow resources, shrinking forests and government land restrictions have curbed 
nomadism and led to new forms of marginalization (Oraon, 2024a). 
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Further urban economic forces and the "pull" of cities have drawn many Birhor, especially 
youth, into wage labor (Pankaj, 2008; Bose, 2016). This shift has largely resulted into near 
collapse or commodification of forest-based livelihoods. Though push pull factor drawn these 
vulnerable communities into urban work system but they have joined at lowest level of capitalist 
system where exploitation persist heavily. (Pankaj, 2008; Oraon, 2024a). Market integration also 
introduces new consumption patterns and value systems, challenging older identities and 
priorities (Bose, 2016). This paper intends to highlight how the different process of 
modernization have changed impacted economy and livelihood of marginal and vulnerable 
Birhor community in North Chhotanagpur region of Jharkhand which has not been researched 
till now. 
 

II DATA BASE AND METHODOLOGY 
 
Fieldwork for the present study was undertaken in the year 2025 across different Birhor 
settlements of Hazaribagh district, Jharkhand. In order to capture the diversity of experiences 
within the community, the sites were carefully selected to represent both settlements located 
close to urban centres as well as those situated in remote areas near forests (Table 1.1). 

 

 
Data collection was carried out using a semi-structured questionnaire that allowed flexibility in 
responses and ensured that both factual information and personal experiences could be 
recorded. In addition to this, two Focus Group Discussions were conducted, one at Demotarn 
and another at Nagri, in order to capture group perspectives and shared insights from community 
members. 
 
The field team consisted of two facilitators and one investigator. Notably, one of the facilitators 
was himself a member of the Birhor community and well-versed in the Birhori language, 
which played a crucial role in building trust with the participants and ensuring effective 
communication during the discussions. Throughout the survey process, the dignity, cultural 
identity, and autonomy of the Birhor people were fully respected, and the research was 
conducted in strict adherence to ethical guidelines for field studies. 
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Once collected, the data was systematically processed and analysed using both quantitative and 
qualitative approaches. Descriptive and inferential statistical tools were employed to examine 
numerical patterns, while content analysis and thematic analysis were applied to interpret 
narratives, opinions, and experiences shared by the respondents. Together, these methods 
helped provide a comprehensive understanding of the socio-economic and cultural conditions 
of the Birhor community across different settlement contexts. 

 
III DISCUSSIONS AND FINDINGS 

 
Due to different external forces of change such as Restrictive forest policy and increasing 
influence of capitalism, Birhor’s Nomadic way of living has been changed as community 
settled in the out skirts of forest. Further their isolationist nature had changed over period of 
time. This change in nature from Nomadic way of living to settled life and their enhanced 
interaction with rest of world have also changed their economic and livelihood pattern also. 
From survey of different settlement of Birhor Community, Certain picture can be concluded in 
terms of their economic activities. From Graph it can be analyzed that their Primary work for 
which they were known for has become secondary. Now their primary occupation is totally 
oriented towards market-based economy (Fig 1.1). 

 
Fig 1.2: Changing Birhor Source of Livelihood 
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 Reduced Hunting and Gathering: As per the survey, Birhor Youth and older people 
do hunting and foraging activity on weakened or on any occasion. Their visit to forest 
has become irregular and uncertain due to forest degradation and prohibitory forest laws. 
They capture wild animals and birds, like Monkey, Deer, hares, Mouse, Parrots and sell 
them in local Markets which held on weekly basis. 

 Rope-Making Challenges: Rope Making activity which was main occupation of 
Birhor women still prevails. However earlier ingredients to make Rope were Forest based 
Creepers and lianas collected by Birhor Male and Female during regular visit of Jungle 
are rarely available now a days. As a result, Since Few Decades, the natural ingredients 
by which ropes were made had been replaced with artificial resins obtained from sacs of 
cement packet. The reason for this replacement is easy accessibility of cement sacs in 
local market at cheaper price. Majority of Birhor people work as Daily wage laborer at 
Construction, Brick Kilns, Road construction sites and also in other lands as farm labour. 
There are certain number of youths who are engaged in operating tractors of other 
mainstream people for livelihood. Further 8-10% people engaged in Factory where 
sorting and packaging activity takes place. 

 Migration for Work: Challenges in traditional livelihoods have led to seasonal or 
longer- term migration to other cities and places, sometimes for 2-5 months a year, with 
entire families moving to work in industries like brick kilns. It has also been observed 
that many Birhor male people get shift to their wife home and start living and working as 
labourer there. 

 Other Income Sources: There are also certain minor group who are involved in 
selling Minor Forest produce such as Honey, Mahua, tendu leaves. 

 In every Birhor settlement, there is an ‘Baidya’/Ojha who has good knowledge 
about natural herbs which they collect from Forest. These ‘Baidya’ sells these herbs as 
medicine to cure minor ailments such as Fever, Joint pains, cough, etc. 

 Apart from these, child labour is quite prevalent in this marginalised community. 
After attaining Primary education male children quit study as they see their parents 
deplorable economic condition, and start working as cleaner in hotels & restaurants. 
Further female Child are seen along working their mothers in Brick kilns and 
construction sites. 

 Changing Consumption Behaviour: Previously their dependency over forest were 
much more. Now a day their most of needs are catered through Local daily and weekly 
market. Apart from these due increasing internet penetrations through mobile phone, 
they have learnt to purchase goods through digital marketing. 

 Gender Roles in Changing Economy: While men traditionally focused on hunting, 
women were primarily involved in gathering. In the changing economy, women continue 
to collect forest products and firewood, and both participate in honey collection and 
some hunting activities.  Women are also  increasingly engaged  in new  income-
generating  activities through Self-Help Groups (SHGs) and as agricultural labourer 
during sowing season. 
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Fig. 1.2: Changing economic Activities among Birhor Community 

 
IV CONCLUSION 

 
From the above discussion, it is quite evident that Birhor people are in deplorable state. In this 
era of Capital Based economy, Birhor community are capital less either in terms of land or 
Finance. Since they don’t have any capital as security, Bank don’t give loan to conduct any 
economic activity. Further they are land less and skill less, as such they are bound to do menial 
work. Wherever they work, they are under paid. As such economic exploitation persist as they 
don’t have capacity to bargain. Whenever any official a researcher like us visit to these 
settlements, they look them as messiah with hope that these people certainly change their 
economic condition. 
 

Despite several visits of D.C level Official ranks officer, their scion- economic level remained 
deplorable. They are quite energetic to work; however, they need sufficient skill, finance and 
guidance to get empowered. 
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ABSTRACT 
Prior to and throughout the pandemic, social media like Face book and Twitter have become strong 
online networks for learning and networking among populations. In this article, the authors discussed 
using social media with a focus on Twitter to get students involved in taking online courses in high 
school. Similar to all technology, Social Security creates increasingly sophisticated and regrettable 
problems. Students are not keen to employ social media, particularly within the classroom, and sadly 
this reluctance has intensified further. Due to these achievements, social media have emerged as a 
polarizing device in education but an essential component of most individuals' lives both socially and at 
work Genetic engineering (Gen AI) devices such as Chat GPT, Lensa AI, Canva The emergence and 
success of Magic Write usher in new pitfalls and opportunities.  Can media and AI tools be salvaged in 
these uncertain times? By way of a mix of literature review and qualitative auto ethnographic research, 
the authors take a step back into a critical discourse of (1) planned use of social media, (2) pitfalls, what 
we have learned from our social media in communication, and what we have learned from our online 
courses. And social media problems and (3) artificial intelligence impact analysis. Following the 
"Hope" theme, the authors authored these chapters in educational technology with the inquiry, "Where 
do we come from?" It responds to the inquiry and acts as a guidebook. The authors are pre-service 
teachers and interns at Southwestern University and are curious about knowing more about education, 
design, and learning technology. Their voices represent teachers, faculty and Student. 
 
Keywords: Chat GPT; social media platforms; on Twitter; artificial intelligence; critical conversations; 
Online education. 
 

I INTRODUCTION 
 
For good or ill, the educational technology environment has shifted radically in the early 2020s with 
various landmark events unfolding. These are the worldwide COVID-19 pandemic and the resulting 
lockdown, which have affected education delivery and experience enormously; evolution in the social 
media landscape; and the release of the Chat Generative Pre-Trained Transformer (Chat GPT) based on 
generative artificial intelligence (Gen AI). One of the key ways in which it is conducted is through 
asking critical questions and engaging in critical discussions regarding the ways in which individuals use 
the internet. This can range from extremely contentious topics regarding mental, physical, and digital 
health and safety to the effects of power provision and involvement in education, while it's too early yet 
to know how the epidemic will impact all, the concerning but promising findings do appear to have 
stabilized somewhat. It Education is under stressful conditions as a result of the pandemic effect, which 
has brought about disruption, failure and disengagement among the students [1,2,3], together with 
extreme levels of unpredictability and variability manifested through new and current technologies [3In 
spite of these challenges, there is optimism because human beings are the next best thing to our students 
and to one another We will do our best to capture. 
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The significant activities of the early 1920s, good and bad, radically altered the terrain of educational 
technology. These are the worldwide COVID-19 pandemic and resulting lock-down, and its effects on 
experiential training, disruption of social media, and the spread of artificial intelligence (Gen AI) 
software like the Chat Generative Pre-Training Transformer (Chat GPT). From the mental, physical and 
digital health/safety concerns of internet use, there are many serious questions and debates about the 
harms and consequences of energy and commitment to teaching and learning of the son of the. It is too 
soon to know the impact of the pandemic on higher education; But then things about hope seem to stop 
altogether. The time has come for a reason The dilemma, the impossibility and inhumanity of instruction 
owing to the pandemic [1,2], and the uncertainty and lack of trust that arises in present and new 
technology [3] But we hope because we are human beings and we will do our best to make the next step 
in the best possible way for our students and each other. 
 
In this paper, we map our paths as teachers and auto ethnographers in the co-production of love, care, 
and hope learning [4-7]. 
 
We are sharing this learning experience with each other and with students. Anticipating new challenges 
and evolving nature of technology and social media, over the years, we have transformed our teaching 
method from a tool-based method to a student-focused and personalized approach to online education. It 
shows in our movement from viewing social networks like Twitter as tools of technology and learning 
platforms to their ability to learn and their ability to be applied, like courses aimed at uniting 
communities and building connection it has been done.  
 

II APPROACHES AND SITUATION 
 
The two of us who wrote this text enjoy writing together because of our compatible experiences in 
providing the most rewarding experiences for our college students, especially in online learning 
environments. We teach basic online textbooks on educational age and STEM programs in quality 
education. We teach any graduates (especially conservation professors) and college grads. Our college 
undergraduates include professors, schools, and others willing to identify themselves as educators or 
instructional programs. We always primarily meet via net conferencing using Zoom but additionally in 
character as much as we can. We use our archived online courses to connect in critical conversations, 
where we share our experiences and explore what works and what doesn’t from a shared behavioral 
perspective and comparative experiences in. We look through modern books and engage in our own 
networks on LinkedIn, fb, X (formerly known as Twitter), Tik Tok, and share with everyone different 
what we meet and do well. We started to transcribe our conversations onto the net conferencing tool 
Zoom, because this is a text that acts as a kind of context and chain of information. 
 
In our work with other colleagues, we realized that the best way to describe our research picture is from 
qualitative social engineering research and using collaborative auto ethnography (CAE) strategies 
therefore, its own and using the facts of his own life Understand social issues” [9]. CAE “preserves the 
specific self-reflective abilities associated with autobiographical information, ethno cultural 
interpretation, and a wide range of factors associated with solidarity.” [9] This approach “requires the 
hegemony of objectivity in situations or the artificial distance of one from one’s research subjects” [9], 
as well as some of the blessings of CAE and “qualitative date collaboration including power sharing, . 
mutual recognition, and effectiveness in communication”. while distanced 2 people, our CAE approach 
is duo ethnography: “a whole pattern of language between researchers,” as described by Chang et al. [9] 
as a “Critical Conversation,” as noted in this article. In addition to our ongoing, asynchronous 
conversations (e.g., e-mail, Google doctors, and social media messages), and simultaneous 
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conversations (e.g., zoom, telephone, and in-person meetings), we believe in the general principles of 
ethnic acceptance, including the importance of considering flexibility and power differentials within the 
counselor to establish such a collaborative baseline simply the “ad hoc additional need to note position” 
[9]. As we expand the manuscript, we simultaneously draw and sequence, using Zoom and Google 
doctors to think, write and rewrite to communicate. It is each a challenging but particularly rewarding 
process, with non-public outcomes that can go beyond writing and are important for our own curriculum 
design and college students, as we navigate the digital landscape of protein, it is not obvious, and it is 
dangerous. 
 
For years, part of our ongoing rhetoric and research has focused on using social media, especially 
Twitter, to increase interaction and presence and, therefore, engagement, community development and 
knowledge of our online catalog. We currently teach online with the course management product 
Canvas, and the net meeting tool Zoom. Although using Twitter has been one of our main lessons, we 
have also used facebook, TikTok and Instagram. In 2022, however, Twitter was sold, renamed X, and 
changed dramatically each time, making it difficult to ask college students and, for the first time in 
years, writers in the fall of one of them no longer attended his online course of social media Resources: 
Since we were considering these problems and this study in early 2023, Gen AI technology enters the 
virtual panorama. These tools, especially Chat GPT, are causing a lot of disruption in education and 
becoming part of our conversation. Consequently, the motivation for this look is to recognize the 
overarching question “can we just go from here”. As it relates to the use of social media and artificial 
intelligence among our counselors and our college students. 
 

III DISCUSSION WITH RECENTLY PUBLISHED TEXT 
 
The request for this special issue served as an appropriate and timely stimulus to an important discussion 
about the changes and developments in social media and the introduction of new Gen AI tools and their 
implications for teaching and learning in in our own online high schools. During our critical discussion, 
we discussed the areas of focus in this article, including what we learned about the purposeful use of 
social media, challenges and concerns with social media tools in the 19th century, and its implications in 
artificial intelligence We also dipped into current scholarly gray literature. 
 
(a) Intentional Social Media Use: 
Although social media was not intended to be used in education, its features—social networking and 
Web 2.0 applications—have made it a valuable tool [10 Twitter is a micro blogging tool that supports 
professional [11] and personal learning [12], communities for students, and. includes communication, 
accidental (informal) learning [13], and hashtags have an interesting and systematic element Social 
media enhance communication for specific communities and are widely discussed in professional and/or 
individual learning of the development of networks (PLNs) [14, 15], with individual -Expands 
opportunities for group learning Professional education communities have developed various networks, 
networks and capabilities [16], and adopt Black Twitter [17] importantly the seriousness of the a 
"powerful example of black digital knowledge" and "one of the largest gatherings of black internet users 
to date" (para. 3); Some ask, "What will happen to Black Twitter?" (Section 2). 
 
Research on social media and education has shown that the use of wikis [18], Twitter [19,20], and/or 
Facebook [21] can lead to enhanced and better learning outcomes in secondary and higher education in 
[22]. In our recent survey, we examined the use of social media and Twitter in our online courses. In one 
study, we found that students "developed academic proficiency in formal learning activities using 
Twitter to support intellectual and social presence beyond academic requirements, and (1) evidence of 
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it." that there are intellectual, social, and learning experiences for students who use Twitter to complete 
coursework i.e. for their formal learning for their informal education that is" [8]. We found in the 
research that followed the importance of engaging students in the following activities: (1) learning 
objects a sharing, (2) creative learning practice, (3) considering having fun, and (4) collaboration and 
teamwork This validated the following points for us: (1) the importance of planning a based on students, 
(2). technical capabilities and the appropriate tools for use and retrieval, and (3) community use of 
communication channel models and community monitoring systems" [23]. Using Twitter this successful 
implementation prompted us to rewrite our courses, emphasizing student engagement as a major concern 
during and after the pandemic as challenges associated with online learning increased but in 2022 we 
started sharing our concerns about the use of social media and our learning, as well as our students. 
 

(b) Social Media's Difficulties and Unsettling State: 
Social Media Challenges and Violent Status Until recently, the integration of social media in education 
seemed to have more advantages than disadvantages [24, 25], which many educators—including us—
have acknowledged a way to promote engaged learning Of course, there are drawbacks to the use of 
social media in the classroom. Distractions in learning , students feeling a loss of control , the negative 
effects of multitasking, and decreased attention to learning, performance and retention have been 
described all described as challenges Students who feel uncomfortable using social media also expressed 
concerns about social media exposure and cyberbullying , have also expressed concerns about security 
and privacy issues such as the availability of information to the public  and the emergence of inaccurate 
and misleading information and an emergence of inaccurate and misleading information. 
 
Sundar and Radha looked at the safety aspects of young people using the internet and social media. They 
found that social networks collect user information remotely in order to sell that data to advertisers and 
customize services. These uses add to the creation of "big data" and increase privacy and commodity 
concerns about personal information. The Obama White House Office of Science and Technology has 
recognized big data as a top priority and concern from 2014 to 2016. In addition, the use of algorithmic 
and automated processes in social media has raised questions about biases and irreparable discrimination, 
which can be attributed to news sources and scholarly writings.  has been reinforced. Scholars have 
explored the issue of bias in machine learning. Practitioners argue that these technologies are not 
objective, but rather standardized. Moreover, their constructions can produce “ethnic, gendered, and 
colonial orders” [37] (pp. 2123–2124). These problems have intensified in recent years, especially due to 
major events such as the COVID-19 pandemic, the Twitter sale, and the development of Gen AI tools 
Studies felt the need to go with each other and their disciples. As people and teachers. 
 
(c) The Results of Artificial Intelligence: 
Artificial intelligence has been the object of educational research for over 20 years. It is only in the most 
recent years (2022–2023) that AI tools, specifically generative AI, have become common and started 
impacting online learning practices Examples of such tools include Chat GPT, DALL-E, Mid Journey, 
Bard, Bing Conversations, Lensa AI, Canva Magic Show [3,]. When Open AI released Chat GPT to the 
public in the fall of 2022, it estimated that it would have "100 million monthly active users.". 
 
It has been referred to as the "fastest growing consumer service in history, with 'users in January 2023'". 
Reading up on initial research into Chat GPT, Waters and Lemansky identified that "negative sentiment 
is high. “Some time-saving teaching features of Chat GPT are disseminated by Sok Heng. Some of these 
include brainstorming, assisting teachers with learning research, providing virtual learning, and program 
writing. Issues were identified in the utilization of Chat GPT, particularly academic integrity. Some 
issues include biased academic research, invented or inaccurate information, and excessive usage of 
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artificial intelligence (AI) tools such as AI to produce outlines or brainstorming sessions can If location is 
proximate development works to offset student learning is accomplished with similarly powerful 
teaching and learning capabilities. Applied properly, these new Gen AI tools. 
 
Even if most of the conversation is led by Chat GPT, the effect of Gen AI on educational procedures is 
still in its beginning stages. Discussions vary from language of opportunity, efficient scheduling, positive 
change, and the power to transform education [57–59] to language of challenge and concern These 
concerns are about how research will impact and issues it still has there are primarily about theft and 
fraud [58], but they also speak of susceptibilities to bias, misinformation, and cybersecurity and privacy 
as well Fullan, Azorin, and Harris refer to means, "Assessing the true impact of this technology. "Explicit 
pedagogical practices can "enable educators to weather and even flourish in the fast-evolving AI era," 
according to Mills, Bali, and Eaton's second book, "How Do We Respond to Generative AI in 
Education.";(16) Shared with one of us on LinkedIn." was and starts answering the aforementioned 
questions by benefiting open teaching practices, two of which were particularly applicable to this 
research: collaboration with students in exchanging ideas and involvement in interdisciplinary and 
interdisciplinary online communities results; it is not a fantasy. 
 

IV CHAT GPT MODELING AND FUNCTIONAL EXPOSURE 
 
I did an example and explanation this year of using Chat GPT in class. As the Appendix A: We all know 
we all agree that, according to Class AI and standards, it is essential to be transparent and open 
regarding Gen AI tool usage and provide credit for wherever we need to borrow, particularly to Chat 
GPT. We have a usage specification in this article, and now quotes from Chat GPT have been included 
in our reference list. 
 
I subscribed to Chat GPT Plus. I have requested three different grants from him at the time of writing. 
Initially, at times I sought inspiration to emulate what I was attempting to say. For instance, in the first 
sentence of the introduction, I wrote the following: "Several things occurred that, in early 2020, Second, 
after asking him for an editorial review, we refreshed our literature review with some of his ideas. For 
instance, Chat GPT had proposed that "a more extensive discussion of the implications of AI in 
education, including opportunities and challenges, would make the case" whereas we began with only 
two major publications Description of the Artificial Intelligence section the rebuild period References 
section. To assist in creating it, I gave references numbered. Most of the military service had already 
been completed. We then verified that some journal titles were abbreviated by adding the places and 
dates of publication of conference proceedings and journal years in bold.". 
 

V DISCUSSION 
 
With educational technology continually evolving, it is our responsibility as educators to evolve and 
adjust accordingly, break down barriers, address students' needs in real-time, and offer a strong support 
system. Doing so will enable us to assist students to further their studies in ways that will enhance their 
productivity and job satisfaction. We are committed to identifying means of implementing social media 
and AI into worthwhile learning experiences, most of which, in our case, occur online, while embracing 
changing technology as individuals and professionals he knows life. Our experience revealed the utility 
of social media in improving student communication, developing COIs, and tailored learning 
interactions [7,8,23], hence supporting student learning engagement in and greater support. 
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In our best future, our appreciation for the versatility of technology will be matched by our ability to 
harness it for problem solving, communication and learning. Capitalizing on this potential depends on a 
sound emphasis on community formation and unity through stimulating discussion. Our aim is merely to 
facilitate practitioners, teachers, researchers and students to employ these instruments to their maximum 
capacity as opposed to debating whether or not they must be utilized. We value practices that make the 
education system more human by tackling issues openly, building community, and designing 
networking activity and research. Our vision is beyond mere interface integration. This policy will assist 
us in achieving our educational objectives, preserving academic integrity, and meeting ethical issues. 
 
We balance our use of technology in learning and teaching with sound safety and mental health 
consciousness We include participatory curricula, practice reflection on an ongoing basis, and foster 
loving, caring and the hope doctrine. Although we will discontinue using certain tools, we will never 
discontinue seeking innovative methods by which to engage students in the appropriate ways now 
through the application of our teaching, methods, and tools. Some tools are tried and true. Programs, or 
they can come up with new, innovative technologies like AI and VR that we need assistance on to serve 
our communities.  Prohibiting AI from being applied in similar tools like Chat GPT is not a feasible 
solution. Rather, we promote cooperative inquiry with students to find learning styles. 
 
We gauge the success of our teaching by connecting and connecting our students with our lessons, 
contributing and co-constructing in an active illuminating community, employing resources like Twitter 
and Chat GPT and Open Educational Resources (OERs) that are utilized creatively by students for 
primarily online—based on data supplied by our students. Students learn best in our classroom when 
they are working together and finishing assignments. Our central mission is to engage students in their 
work and to give learning meaning and relevance. We construct courses with their success in mind, 
instruct on instructional design as well as educational theory, and reference in the curriculum that grades 
are considered an added accomplishment like athletic performance. The background information. We 
have students that are engaged in our courses, participating and interacting in an active, learning 
community, and we assess the success of our instruction with tools such as Twitter, Chat GPT, and Open 
Educational Resources (OERs), innovative application of simple web resources provided by students. 
This data is gathered from our students. Group projects and assignment fulfillment are central elements 
of student achievement in our classroom. Our ultimate aim is to make the course meaningful and 
applicable by making students proud of their work. We build curriculum with their success in mind, 
instruct instructional planning together with educational theory, and discuss awards that are perceived as 
innovative achievements that are akin to athletic excellence 
 

VI FUTURE OF ONLINE EDUCATION WITH SOCIAL MEDIA AND AI 
TECHNOLOGIES 

 
We advocate and recommend extensive virtual and media literacy training, advanced cybersecurity 
education, in-intensity discussions of vital matters, and the emergence of hands-on use guidelines as we 
foresee the future of on line instruction with social media and AI technology. It is imperative that 
teachers attain expert development on how to merge these tools into the classroom. We aid the education 
of college students in a manner to utilize these resources judiciously and in line with ethical concepts. 
As the usage of equipment may be different, it is imperative to make the codes of conduct client-specific 
for the respective stage of the path. It is important to stress the ideal quote and revelation of AI aid. 
Also, we recommend designing assignments that require essential wondering as well as writing so that 
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one can steer learning even when there is technology. Grading criteria should focus on aspects that AI 
struggles to address. 
 
In summary, we provide a vision for future online education with teaching and practice interlinked and 
emphasizing human-centered efforts to personalize teaching and learning. This is our response to the 
question where do we go from here? Our project is centered on the idea of participatory design and 
collective and personal learning experiences, in which students are the active agents in their own 
learning, in the context of loving, caring and hopeful pedagogy under all things. Along with enabling 
online learning communities such as the COI framework is an example of, we are proponents of design 
practices that enable the Universal Design for Learning (UDL), which makes multiple modes of 
engagement to be represented, and event/description.  
 
While planning and teaching are prior, technology selection and application have to be purposeful. 
People using the tools and making significant pedagogical choices bring hope, not the tools themselves. 
Here, rather than depending entirely on social media like Facebook and Twitter, we chose to employ 
established technologies like our learning management system, Canvas with the in-built Canvas Studio 
and using Zoom, a web conferencing technology, for learning purposes in an effort to boost engagement. 
We also included student creation software such as Canva and tested the potential of new technology 
such as Ready Player Me to set up virtual reality and the Gen AI software Chat GPT to get students 
excited. 
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ABSTRACT 
This paper delves into the various aspects of self-presentation and identity building on modern 
social media platforms. Utilizing principles of impression management and digital sociology, this 
research analyzes the curation of online personas by social media users, the determinants of such 
choices, and the anticipated consequences on real-world identity. Most importantly, the research 
focuses on how relentless social media-driven expectations of projecting a wealthy and successful 
lifestyle can result in serious damage to mental health, finances, and overall personal well-being, all 
of which are harmful and unsustainable, dynamically elaborated through telling case studies. The 
research identifies key themes in self-disclosure, audience perception, and the negotiation of 
authentic versus idealized digital selves through a qualitative analysis of user profiles and interview 
data, supplemented by a quantitative survey of 55 people. The results of the survey show that although 
social connection is the main driver, a sizable percentage of users are swayed by social validation 
and expressly experience pressure to project a particular image online, which frequently causes a 
gap between their online and offline identities. The result highlights the performative and dynamic 
nature of online identity, where users actively engage in strategic self- representation to manage 
different social contexts and obtain social validation, sometimes at a significant personal cost. Based 
on these results, it is recommended that social media companies provide users with more precise 
guidelines and tools to help them better understand and manage their digital footprint, encouraging 
more genuine and less performative interactions. Additionally, it is recommended that society change 
its emphasis from viewing consumption as a sign of success to appreciating authenticity and mental 
health. 
 
Keywords: Online Identity, Self-Presentation, Social Media, Impression Management, Digital 
Selves, Dramaturgical Theory, Online Behavior, Survey, Mental Health, Financial Well-being. 
 

I INTRODUCTION 
 
Social media has changed the way we engage, communicate, and, most importantly, how we present 
ourselves to the world. Platforms such as Facebook, Instagram, X (Twitter), and TikTok have made 
a huge impact on social interaction, as personal lives are now crafted as narratives that are easily 
accessible to the public and semi-public. Moreover, the lines between public, private, and real and 
ideal selves have become blurred. “Self-presentation”, which by default is associated with 
sociological theories of impression management, is being redefined in the digital age. 
 
Social media has cultivated a culture in which people curate their lives for public consumption. 
Many people have been driven to extreme, sometimes even life-threatening, behaviors by the 
pressure to appear successful, fashionable, and wealthy. This fixation on appearance and “showing 
off” frequently comes at the expense of one’s happiness, financial security, and mental well-being. 
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II EXAMPLES OF LUXURY OBSESSION 
 
(a) Following examples are concerning trend: 
 The iPhone and the Teenage Boy: An iPhone worth ₹1.5 lakh was purchased by a teenage boy’s 

mother, a flower vendor at a temple, who makes just enough money to survive. His mother, unable 
to bear to see her son suffer, spent all of her savings to satisfy the boy’s demand after he had gone 
three days without eating (Sharma 2024). 

 The Girl Who Almost Committed Suicide: In another case, a girl requested her family to buy 
her an iPhone, and when they refused, she locked herself in her room and attempted to cut her 
wrist. She was admitted to a hospital just in time, but still refused to come to terms with the fact 
that her family could not afford an iPhone (Kumar 2025). In both situations, the kids were driven 
more by a desire to flaunt their belongings on Instagram and other platforms than by a need. 

 The Trend of Fake Luxury - In adults, the same tendency is evident. Many consumers purchase 
fake branded bags, clothing, or shoes just because they have a fancy label since they cannot afford 
real luxury goods. Online, these are displayed as though they were real. This kind of behavior is a 
result of insecurity and a fear of appearing unworthy on the internet. Stress, anxiety, and despair 
result when it becomes impossible to sustain this false persona. 

 The Indian Wedding Syndrome - The “Big Fat Indian Wedding” is among the first instances of 
extravagant display in India. To throw lavish weddings, families spend enormous sums of money, 
sometimes even taking out loans. Even while the festivities appear lavish, many families find it 
difficult to pay back the debt and EMIs that follow. People now go out of their way to embellish 
their weddings for social media, frequently depleting their life resources for the sake of 
appearance, as this trend has moved online. 

 Consumption as a metric of success - Many people still associate success with consumption in a 
labor market that is failing, and inflation is on the rise. Purchasing a home that is well beyond one’s 
means, a fancy SUV, or a new iPhone, becomes a mark of success. Many young individuals view 
owning an iPhone as a sign of status and prosperity. In a similar vein, some people go above and 
beyond their means to acquire expensive cars only to impress others, instead of a sensible car. 

 
(b) Examples of Show-Off in Daily Life 
 Students with limited allowance spend their money at Starbucks or Café Coffee Day to take 

photos and upload them on the internet rather than for the event itself. 
 Dishes (food) are now ordered to be photographed and uploaded rather than consumed, reflecting 

a shift in food culture. In order to create an image, even regular people act like influencers by 
producing content about food, coffee, and clothing. 

 There are already private jet studios like Delhi Jet Square where clients pay to have pictures taken 
inside a fictitious “private jet” while feigning an extravagant lifestyle they cannot afford. 

 
(c) Influenced by content creators to live a lavish life 
There is also pressure to live the lavish lifestyle because of influencers and content creators. For 
example: 

1. YPM Vlogs2 (Yadu Priyam Mehta) also shows luxurious cars, trips and expenses. But later, it 
was revealed that most of the luxurious lifestyle was fake. 

2. Natalia Taylor3 once did a photo shoot in an IKEA and pretended she was on vacation in 
Bali. Her followers thought she was really in Bali, and it wasn’t until she revealed the prank 
that her followers saw how easily the audience can be influenced. 
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Many fake podcasts and staged interviews are all over the internet that make the creators look more 
successful and influential than they actually are. 
 
(d) The Dark Aspect: Mental Health Crisis 
This continual pressure to maintain an online presence has an awful toll on mental health. For 
examples: 

1. Creator Lee MacMillan shared a happy van-life on social media but was suffering from 
depression and anxiety privately. She took her own life, which she announced in her last post 
about her declining mental health (Welsh 2021). 

2. Many influencers say they are depressed because they cannot keep up with their online 
selves. The fear of being “exposed” causes more anxiety. Heavy social media use has been 
strongly linked in multiple research studies to an increased risk of contemplating suicide, 
self-harm, loneliness, anxiety, and depression (Robinson 2025). 

 
In today’s time, people are not afraid of being poor but of looking poor online. Cultures of show- off 
(iPhones, weddings, cars, food, fake luxury, etc.) thrive on insecurity and validation. Social media 
may give a happiness fix from likes and comments but will create long-term damage from debt, 
mental health issues, and further widening distances between real life and curated online life. 
 
Through this article, the study examines issues of how individuals systematically build and negotiate 
their identities via social media networks. It is established that online identity is neither definitive nor 
fixed but performs identity work, as it is subject to individual agentic circumstances, and impacted by 
both technological affordances and the creators’ audience. Understanding these dynamics is 
paramount not only to clarify social behaviour in contemporary settings but also to respond to the 
psychological and social consequences of life in a digitally driven world. This study intended to 
clarify how users display and craft their presence, the factors influencing curated identities, the 
performance of or connection to perceived authenticity of social media profiles, and the rising anxiety 
and negative externalities mentioned above. 
 
(e) Hypothesis 
Individuals utilise social media platforms to actively construct and express their unique online 
identities, tailoring their self-presentation to reflect personal values, interests, and desired social 
perceptions. 
 

III OBJECTIVES 
 
This research intends to address the following objectives: 
 
1. To identify and classify the specific strategies used by individuals for self-presentation on 

discrete social media, including those born from a desire to show an idealised version of ‘wealth’ 
and/or ‘success’. 

2. To assess the motivations behind users’ choices on self-presentation, including but not limited to 
social validation, impression management, community building, and the fear of being seen as 
“less” online. 

3. To understand how users view the authenticity and correspondence between their online and 
offline selves, especially when performing acts of luxury or achievements. 
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4. To examine how platform-based features (i.e., ephemeral content, public vs private profiles, 
algorithmically curated content) affect self-presentation decisions, and how this might elevate the 
tendency to “show off”. 
 

IV REVIEW OF LITERATURE 
 
The framework of self-presentation is rooted within Erving Goffman's Dramaturgical theory, which 
suggests we are actors playing different roles in social space and presenting ourselves in ways to 
create a desired impression. The “front-stage” and “back-stage” aspects of this theory easily align 
with the online space in which users actively manage their “front-stage” presentation online 
(Goffman 1956). 
 
Initial attention was paid to online identity studies to discuss the anonymity and pseudonymity of 
chatrooms and forums that allow individuals to experiment with their identity (Turkle 1995). As 
persistent, profile-based social media emerged that allowed for representation of oneself, research 
focuses moved towards the concept of actual self-representation and managing of real-world 
relationships (Boyd, 2007). Users are now not anonymous, but may be tethered to their offline 
identity, resulting in a negotiation of transparency in the face of privacy. 
 
The body of research on impression management in digital environments identifies strategies, such as 
selective self-disclosure (Joinson, 2001), idealized self-presentation (Ellison 2007), and the 
preservation of one’s online “face” (Papacharissi 2002). Researchers have also looked at awareness of 
the audience in self-presentation emphasizing how content can be shaped by those whom users think 
are looking at their profiles (Brandtzaeg 2009). These strategies and audiences are often the result of 
the social pressures to conform, and the ways in which we benefit from social media for the attention 
we are rewarded for through “likes” and “comments”. 
 
Moreover, there is growing attention towards the role of algorithmic feeds and platform architecture 
in what content is foregrounded and consequently how users choose to represent themselves. This 
includes how platforms may inadvertently facilitate a sort of status display, competitive consumption 
culture that incites user anxiety and mental health struggles as they strive to keep pace with imagined 
standards online. While research is robust and growing, we still do not have a deep understanding of 
the unique and evolving means of constructing social media identity across the diverse range of 
contemporary social media platforms particularly as it relates to the tension between data 
affordances, user motivations and negative outcomes of rampant “show-off” culture, as subject to 
future empirical investigation. 
 

V RESEARCH METHODOLOGY 
 
This study uses a mixed-methods approach, combining a quantitative survey with qualitative 
research (social media profile content analysis and semi-structured interviews). This methodology 
enables a thorough investigation of subjective experiences as well as the gathering of more 
comprehensive demographic and attitudinal information about online self-presentation, especially 
that which is motivated by the desire to present an idealised image. 
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(a) Tools 
 Social Media Platforms: Information was gathered from publicly accessible Facebook, 

Instagram, and X (Twitter) profiles. These platforms were selected because of their varied user 
bases and unique features, which support the culture of self-display by focusing on short-form 
video, personal networking, and visual content, respectively. 

 Interview Protocol: To facilitate discussions with participants, a structured interview protocol 
was created. It focused on their reasons for participating, their methods, and how they perceive 
their online persona, including the pressures they face to project a particular image and the effects 
this has on their mental health. 

 Survey Questionnaire: A questionnaire was designed to collect demographic details and 
measure users’ perceptions concerning motivations for posting, the alignment between real and 
virtual self-representation, the role of social validation influence, and self-imposed pressure to 
present oneself online. 

 Consent Forms: To guarantee ethical data collection, standard informed consent forms were 
used. 

 
(b) Techniques 

 Content analysis: A purposive sample of 50 public profiles (15 from Instagram, 15 from 
Facebook, and 20 from X) was chosen based on their levels of user activity and content 
variation. The research systematically analyzed visual content (photos, videos), textual 
content (captions, bios, comments), and behaviour (likes, comments, shares) to extract 
recurring themes and patterns in self-presentation, particularly focusing on instances of 
projecting perceived wealth, success, or idealized lifestyles. The study created an inductive 
coding scheme from the data, which was used to classify types of self-disclosure, impression 
management strategies, and other thematic content included in the “show-off” culture. 

 Semi-Structured Interviews: The study recruited 20 social media users aged 18-35 via a 
convenience snowball sampling method. The interviews (lasting approximately 45-60 
minutes) focused on participants’ strategies, conscious or unconscious, for self- presentation; 
their perception of audience; their emotional responses to online interactions; and their sense 
of authenticity in their online self. In addition to this, questions specifically addressed 
instances participants had felt pressure to “show off”, instances of aspirational consumption 
they used for the purposes of online display, and ill effects on their mental health in 
maintaining a curated self-image online. 

 Survey: Fifty-five people (N=55) were given a quantitative survey. Convenience sampling 
techniques were used to find participants. 

 
(c) Demographics of Survey Participants (N=55): 
Age Range: Participants ranged in age from 18 to 42. 
Occupation: 

 Students (70.9%): Representing a variety of fields, including foreign languages, agriculture, 
international relations, literature (in both Hindi and English), law, master’s and doctoral 
degrees, and management. 

 Working Professionals (29.1%): Advocates, dieticians, investment bankers, attorneys, 
public relations specialists, social workers, researchers, and professors are among the 
working professionals. 
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 Ethical Considerations: Participants’ privacy was protected and all data were anonymized. 
Only explicitly public content was taken into consideration, and publicly accessible data were 
handled with consideration for user privacy. 

 
(d) Sampling Strategy 
Convenience and snowball sampling was used to sample participants for both the survey and semi-
structured interviews. The population of social media users is dispersed, heterogeneous, and difficult 
to sample randomly in practice. Convenience sampling allowed the researchers to approach readily 
available participants while snowballing established additional respondents through referrals of a 
peer. The sampling strategy may have caused bias in the sample and limited generalisability of the 
findings, but it was deemed appropriate for exploratory research on identity construction in digital 
environments where access to participants is mediated through trust and personal networks. 
 
(e) Validity and Reliability Measures 
Given the importance of validity and reliability of data collection and data analysis, steps were taken 
to support the validity and reliability of the data collection and data analysis. First, the survey 
questionnaire was pilot-tested by a small number of respondents to help improve wording and 
clarity. Second, in regard to the content analysis, inter-coder reliability checks were conducted by 
researchers coding a number of profiles separately to confirm consistency in thematic categorisation. 
Third, triangulation was used by comparing results across qualitative interviews, quantitative survey 
data, and content analysis findings. The process of methodological pluralism adds credibility to the 
findings and reduces the risk of relying too heavily on one dataset. 
 
(f) Limitations of Methodology 
This mixed-methods design provides a broad perspective, but some limitations should be recognised. 
The reliance on self-reported data in surveys and interviews can be affected by social desirability 
bias. Participants may present themselves in ways that fit social norms. The analysis of curated 
online profiles might not fully reflect users’ offline identities, resulting in incomplete 
representations. Additionally, the sample mainly consists of students and young adults, which may 
restrict the ability to apply the results to other age groups and professional categories. 
Acknowledging these limitations is crucial to understanding the findings and shaping future research 
directions. 
 

VI DATA ANALYSIS 
 
 Thematic Analysis: Interview transcripts and content analysis observations were analysed using 

thematic analysis, consistent with Braun and Clarke’s six-phase framework (familiarization with 
the data; generating initial codes; searching for themes; reviewing themes; defining and naming 
themes; producing the report) (Braun 2006). This allowed an overarching theme to emerge 
alongside some of its variations and significant insights regarding online identity construction in 
a specific context related to motivations and outcomes of the “show-off” culture previously 
considered in the introduction. 

 Descriptive Statistics: The survey data were analysed descriptively (percentages) to summarize 
quantitative outcomes relevant to motivations, self-image, commitments to planned self-
presentation, effects of validation, benefits/outcomes, and influences of perceived pressure. 
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 Triangulation: Findings from analysis of the content analysis, interviews, and survey were 
triangulated, to assess the validity and reliability of the study by cross referencing qualitative 
data points with quantitative trends, to derive consistent and divergent themes, consciously 
reflecting on the prescriptive pressure for idealized self-portrayed self- presentation and 
discovered influence of consequences. 

 
VII FINDINGS 

 
The analysis drew together qualitative information from profile content and interviews and 
quantitative data from surveys (N=55), and highlighted key insights into online identity construction 
and implications for the pressures of the ‘show-off’ culture. 
 
To begin, it was evident that the participants consciously curated their online profiles, with an 
awareness of both their choice of photos, captions, and followers. Subsequently, it would appear that 
curating their profiles was influenced mostly by social validation and the tracking of “likes”, 
“comments” or “followers” as measures of social acceptance, which often perpetuated performative 
action. 
 
Survey Findings (N=55): 
(a) Motivations for Posting on Social Media: 

 To connect with friends and family — 46.4% 
 To express creativity — 26.8% 
 To share achievements — 19.6% 
 To gain likes, comments, and followers — 7.1% 

 
These results indicated that although social connection was still the main motivator, sharing 
accomplishments and expressing oneself which frequently took the form of carefully manicured 
displays of success were important motivators for a sizable percentage of users. Even though it 
might not seem like much, the 7.1% who actively sought likes, comments, or followers validated a 
direct correlation between engagement metrics and posting motivations. 
 
(b) Perception of Online vs. Real self: 

 Yes, completely represents — 44.6% 
 Somewhat represents — 37.5% 
 Not at all — 17.9% 

 
An overwhelming majority (82.1% combined for “completely” and “somewhat”) perceived their 
online self to reflect their real self, indicating that a large number of users felt tied to their online self 
even if that online self was strategically curated. Of course, the 17.9% who agreed the online- self did 
not represent their real-self helped demonstrate a large amount of authenticity dissonance and 
support the qualitative observations of authenticity pressure with an idealised version of self that 
often differs from reality. 
 
(c) Influence of Likes, Comments, and Shares on Future Posts: 

 Strongly influenced — 25% 
 Some influence — 28.6% 
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 Very lightly influenced — 23.2% 
 No influence — 23.3% 

 
In total, more than half of the respondents (53.6% for “strongly” and “some influence”) 
acknowledged that social validation metrics influenced their future posting decisions. This 
quantitative data provided strong evidence for the qualitative finding that social validation was a 
motivating factor for performative behavior, where users modified their content to please a non- 
existent audience while pursuing the ideal online persona. 
 
(d) Pressure to Present Oneself in a Certain Way on Social Media: 

 Yes — 29.1% 
 Maybe — 9.1% 
 No — 61.8% 

 
Even with the dominant impact of social validation, most (61.8%) felt that they did not explicitly 
face pressure, and an additional 9.1% were unsure if they did. While this may seem contradictory to 
the influence of likes/comments, it could evidence either an unconscious internalisation of pressure 
or a hesitance to admit to social influence, indicating the complexity of self-perception in online 
contexts. Regardless of this, the 29.1% who explicitly did feel pressure confirmed that a sizeable 
portion of the user base directly did experience bulk pressure, directly aligning with the main 
assertion and case studies (ex. the teenage boy and iPhone) explored in the introduction, with respect 
to the “show-off” culture. 
 
There was a distinct difference between idealised versus honest self-presentation; while most users 
desired to be honest, the pressure to conform to what are perceived as social norms and standards of 
aesthetics that reflect wealth, or success, often led users to present an idealised, aspirational version 
of themselves, even creating experiences or purchasing fake luxury items; these trends were 
distinctly visible on Instagram and X, as highlighted by the qualitative data. The survey data revealed 
17.9% felt that online, their real selves were not represented and 29.1% explicitly expressed 
pressure, which provided some quantitative evidence to match the qualitative. 
 
Third, the affordances of the platforms being used were a clear determinant of the types of self- 
presentational strategies that were deployed. For example, Instagram users tended to value visual 
aesthetics and providing a polished image of escape from everyday life that typically consisted of 
glimpses of some sort of lavish lifestyle which would take place outside their normal lives. Facebook 
users tended to maintain a stable identity based on their networks; however they were similarly 
subject to broadcast the symbols of status, similar to Instagram. X, with its emphasis on short-form, 
usually funny or performative videos, provided users even more fluid and experimental ways to 
express identity, but which also was able to stage elaborate scenes representing luxury; however, it is 
possible that even the simplicity of X as a format and the frequency of productive and unproductive 
rhythmic movement challenged users’ perception of staged reality. It is important to note some of the 
relevant connections between the everyday examples of show-off (students with Starbucks, etc) 
which demonstrated how possible the everyday and the inherent affordances of the online platform 
were enabling and generally encouraging these self-curated demonstrations of life. 
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Despite moderate or mild psychological disturbance, participants reported some degree of 
authenticity dissonance due to a gap or disconnect between their online identity and offline self that 
created stress, anxiety, and depression. The perceived negative impact of ‘looking poor online’ was an 
internally persuasive force for participants to engage in these behaviors. This explanation was further 
supported by data from qualitative interviews and indirectly by the pressure and influence of likes 
findings from the survey. The perceived expectations of the audience-influencer participants to adopt 
new strategies that included issues of ‘context collapse’, where their curated content was viewed by 
many different social groups, leading to even more pressure and expectation to maintain a consistent 
and often fictitious glamorous lifestyle. Overall, while social media created temporary social 
gratification through likes and comments (with over 50% of respondents reporting they were 
influenced by these), the enduring mental and financial costs of a pervasive culture of ‘show-off’, as 
articulated in our ‘dark side’ case studies, are substantial. 
 
Therefore, the research hypothesis that “Individuals utilise social media platforms to actively 
construct and express their unique online identities, tailoring their self-presentation to reflect 
personal values, interests, and desired social perceptions” stands proven. 
 

VIII RECOMMENDATIONS 
 
The following recommendations are based on integrated results from qualitative analysis and the 
survey results: 
1. For Individuals: Promote digital literacy programs to assist users in understanding the 

performative nature of online self-presentation and help them better understand authenticity, 
privacy, and the mental impacts associated with social media uses. These should include a 
nuanced approach to the dangers of perpetuating the “show-off” culture, focussing on financially 
aware approaches to mental health to denote the emphasis on understanding value not in terms of 
display but function, especially given that the large majority of users (53.6%) are susceptible to 
validation metrics as seen in. Another large portion of users (17.9%) also do not represent their 
real self on social media (“not at all”). 
 

2. For Social Media Platforms: 
 Add features to help users better control audience segmentation, which can help avoid 

“context collapse” and lessen the pressure for idealised self-presentation, particularly for the 
29.1% of users who said that they feel pressure to project themselves in a certain way. 

 Provide tools or nudges that push for more diverse content creation outside of purely 
aesthetic/aspirational portrayals, such as highlighting real or non-fancy content, and 
promoting more realistic portrayals of life, to provide balance against the motivations seen 
throughout sharing achievements and seeking acknowledgment. 

 Increase transparency around algorithmic presentation of content, so that users know how 
their content is presented and perceived, and how algorithms can inadvertently promote 
content that calls attention to luxury and idealised lifestyles, potentially amplifying the 
“show-off” culture. 

 Proactively reduce fake luxury trends and publicity stunts with clearer policies, and possibly 
flag content like other misinformation policies, to clarify and combat the insecurity around 
“looking poor online” that motivates essentially fake displays. 
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3. For Researchers: Future research should delve into longitudinal research on the evolution of 
online identities, the implications of new platforms (for instance metaverse platforms) on 
self-presentation, cross cultural investigations on identity construction techniques on social 
media, particularly, in relation to findings demonstrated in this study on the show- off culture 
in relation to mental-health and promoting authenticity, also further quantitative research 
would add depth to this research surveys with quantitative information regarding further 
exploring experiences of implications of their self-presentation strategies on financial 
behaviours, psychological well-being and perceived online self and real self, and further, the 
influence and pressure to seek out validation, in particular investigating the consistent 
discrepancy between nature of pressure reported and influence. 

4. For Policymakers: Think about ways for digital well-being initiatives and digitally 
responsible behavior and practice. These could include policies and best practice guidelines for 
social media companies to encourage them to design their platforms to prioritise the mental 
health of their users rather than metrics of engagement that perpetuates the “show- off” 
culture of social media itself. Policies could also raise public awareness of the financial and 
psychological consequences of maintaining a fake online facade, to help mitigate and counter 
the anxieties and pressures driven from online environments. 
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ABSTRACT 
The media narratives around migrants during the pandemic were mainly constructed through fear, 
suspicion, doubt, and failure. We got images of how large numbers of migrants are a kind of threat, 
disruption, and social problem. The failure of governance to curb the situation was overshadowed by the 
success stories of migrants who could fight for survival. The onus was no longer on the government but 
on the migrants as citizens. Against this background, this paper intends to critically analyse the 
communication process during the COVID-19 pandemic. The dismal representation of the 'footloose 
labourers' on moving from the city to their native villages compels one to think – How does the media 
create discourses around migrants in a crisis? What is the nature of the politics of language and 
representation in such communicative events? Why is there a difference in the reportage of the same event 
on different media platforms? These research questions essentially guided this study by analysing media 
stories from two news channels. The news items collected from these two media channels were analysed 
using the Framing Analysis model. It was observed that the organised news channel reported the event to 
be under control due to government initiatives. On the other hand, the independent news channel provided 
a ground report that contradicted the narrative of the organised news channel. The comparative analysis 
of news unravels the political economy of media organisations. The paper concludes by hinting at the 
communication crisis that affects the democratic functioning of media institutions. 
 
Keywords: Communication Bias, Crisis Communication, Pandemic, Migration, Framing Analysis, MOJO 
 

I AN UNSCRIPTED TRAVELOGUE: INTRODUCTION 
 
The lockdown during the pandemic brought to our living rooms harrowing and nerve-wrenching images 
of lakhs of migrant workers stranded at bus stands and railway stations. Some even go foot slogging on 
the roads and railway tracks, hoping to reach their hometown or native place. The imposition of the 
lockdown was carried out to curb the spread of the virus, but it worsened the condition of the unorganised 
and semi-organised labour sector. The ordeal in their journey home unfolded a tragic script of suffering 
that was exacerbated due to a lack of food, water, medical and governmental assistance. Their bone-
chilling travelling experiences exposed the failure of effective governance (Shome, 2021; Suresh et.al, 
2020). The media coverage of the migrant workers’ condition during COVID-19 makes one wonder – 
Can these workers be considered as migrants? What was the need behind this internal exodus of such a 
massive population from rural areas and towns to urban cities?   
 
The Census of India defines migrants based on their place of birth or last place of residence and a deviation 
from it. However, such a characterisation of migrants is limited as it excludes the short-term seasonal 
movements, also known as ‘footloose labourers’ (Breman, 2020), which form a significant component of 
the migration process. The data is also inadequate due to the problem of tabulating the migration of 
accompanying children and women. In addition to this, the large-scale migration that occurs from remote 
tribal areas goes unreported.  
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According to the 2011 Indian Census, the total number of internal migrants is estimated to be 
approximately. i.e. 450 million – 30% higher than in 2001. Gopal Guru (2020) identifies the reason behind 
such internal migration by differentiating between “want” and “need”. The workers, he argues, do not 
want to leave their native place, but their need for survival compels them due to the failure of their 
respective state governments to provide employment. They migrate to urban areas, engage in construction 
sites and brick kilns, and provide services like domestic help, security guards, drivers, etc. Some get 
absorbed as non-skilled workers in factories, while others open small businesses like teashops, tiny 
eateries, hotels, and restaurants. This entire workforce under the informal sector constitutes 93% of India's 
total workforce. The International Labour Organisation (ILO) reports that about 400 million workers in 
the informal economy were at risk of falling into poverty during the crisis, mostly the marginalised of the 
informal economy of urban India, consisting of a significant population of migrants. This paper concerns 
circular migrants (Srivastava,2020; Jesline et.al, 2021) and their representation in Indian media during the 
COVID crisis. 
 

II MEDIA NARRATIVES ON MIGRANTS: REVIEW OF LITERATURE 
 
The relationship between crowded places, human mobility and the virus spread created a media framing 
of migrant workers as responsible for spreading disease. Extensive media coverage of the episodic internal 
migration made it challenging to distinguish between fact-based and opinion-based information. The 
migrant workers were represented as a 'threat', a carrier of the virus back to their native places, creating a 
sense of fear and panic among rural and urban populations. In a way, it made the invisible migrant workers 
visible on the screen and as a menace to governance. According to V.B. Shahare (2020), the government's 
responsibility in this crisis should have been the protection of the migrant workers, the failure of which 
led to a humanitarian crisis. Agarwal and Sarkar (2022), in their study of print media coverage of the 
plight of the migrants during the pandemic, found that most of the newspaper articles in The Hindu and 
The Times of India displayed a neutral sentiment towards the crisis. Similarly, another study by Adarsh 
Raj et.al (2021) looks into the prominence of migrant issues in three English newspapers – The Hindu, 
The Times of India, and The Hindustan Times. Their findings point to the different issues highlighted in 
the print media during the three phases of lockdown. Simon and Baby (2023), in their analysis of media 
representation of the migrant crisis during the pandemic, looked into three media units – Dainik Bhaskar, 
Times of India, and NDTV. They found that the media units have highlighted the emotional turmoil of 
the migrants as well as the problems faced by them in the first phase of lockdown. However, they do not 
point out the differences in representation among these media units. The bias in print media regarding 
their coverage of the migrant workers during the pandemic has been highlighted in the study by John and 
Anuj (2021), who found that English-language newspapers were instrumental in spreading the 
misinformation that migrant workers are carriers of the virus. The articles in the newspapers, they argue, 
mainly relied on the views of the political leaders, and government official data, statistics, and reports 
without any verification on the ground. 
 
 Identifying the Research Gaps: A vast amount of literature has been available on the media coverage 

of the migrant issue during the pandemic, focusing primarily on print media. No study has made a 
comparative analysis of TV news coverage along with an independent news channel. There is a 
knowledge gap in understanding the nuances of audio-visual media in representing the migrants. 
Furthermore, the analysis of the news coverage, even in the print media, does not go beyond the news 
to understand the role of political economy responsible for such representations. This study attempts 
to fill this gap by comparing news coverage through framing analysis guided by the following research 
questions. 
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 Research Questions: 
RQ1: How does the media create discourses around migrants in a crisis?  
RQ2: What is the nature of the politics of language and representation in such communicative events?  
RQ3: Why is there a difference in the reportage of the same event on different media platforms? 
 

III KNOWING THE MEDIA FRAMES: METHODOLOGY 
 
In order to explore the above-mentioned research questions, this study developed a two-pronged approach. 
The study proceeded with a quantitative assessment of what ZEE News, a Hindi news channel, produced 
in its Prime-time news about COVID-19 and internal migration in India throughout the lockdown. A 
simultaneous search of news related to internal migration during COVID in the MOJO channel, an 
independent online news channel, was also carried out. A total of 124 news items were identified about 
internal migration during COVID-19.  
 
(a) Sampling Procedure: Specific steps were followed for sampling. Within the lockdown period, the 

initial identification of stories on migrant workers during COVID-19 was made over the internet using 
Boolean search with the keywords – "migration OR migrant workers in India", "COVID-19 and 
Migrant Workers in India", "MOJO channel and COVID Reportage"; "COVID-19 and Indian Media"; 
"Migrant workers and COVID in India"; "News on Migrant workers during COVID-19 in India"; 
"ZEE TV news on COVID-19". 

(b)  Criteria of Inclusion & Exclusion: A total of 1,207 items were found through this search, out of 
which the following videos were excluded (i) 356 were news about the origin of the virus, its symptom 
and preventive measures ; (ii) 432 were videos about the impact of COVID on the general public, the 
number of death in different parts of the country but not specifically on migrant workers; (iii) 229 
videos were 'positive' stories about surviving tales of COVID patients, vaccination for the epidemic. 
The remaining 190 news videos were related to migrant workers' conditions during COVID-19, out of 
which 36 videos were duplicates (repeat uploading of the same news); 40 video clips were less than 2 
minutes long, and hence, both were excluded. The study did not include textual news or one-liners 
scrolling at the bottom of the screen. The news, having visuals and discussion about the internal 
migration during the pandemic, with a screen time of 5 – 8 minutes, was a part of the analysis for this 
study. A similar methodology could not be applied to the MOJO channel, as it had complete coverage 
of this issue for more than 10 minutes. Therefore, all the news on internal migration in the MOJO 
channel was included without any exclusion criteria. On ZEE TV, some news items were repeatedly 
telecast, which were also excluded from the study.  

(c) Sample Size: After applying the criteria of inclusion and exclusion, a framing analysis was done of 
124 news video clips (68 from MOJO (nothing excluded) and 56 from ZEE News) related to migrant 
workers and COVID-19 in India using the tool developed by Neuman et al. (1992) and Semetko and 
Valkenburg (2000) that identifies six news frames (Table-1). After selecting the sample for the study, 
the transcript of the videos was carried out on a logbook, identifying the emerging themes and 
categories from the news narratives that were matched according to the six frames undertaken for the 
study. 
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Table 1 
An Overview of the Six Frames Applied 

S.No Frame Description Examples 
1 Conflict “Conflict between individuals, 

groups, institutions or countries” 
(Semetko & Valkenburg, 2000) 

 Conflict between the 
government and the migrant 
workers, the Central and State 
governments, migrants, and 
inhabitants. 

2 Human Interest Bringing “a human face or an 
emotional angle to the presentation 
of an event, issue or problem” 
(Semetko & Valkenburg, 2000) 

 News outlining the 
vulnerabilities, struggles, 
successes, and challenges faced 
by the migrant workers. 

3 Attribution of 
responsibility 

“Presenting an issue or problem in 
such a way as to attribute 
responsibility for causing or solving 
to either the government or to an 
individual or group” (Semetko & 
Valkenburg, 2000) 

 Migrant workers are considered 
to be irresponsible and cause the 
spread of the virus. 

 The state government is 
responsible for the influx of 
population to urban areas. 

4 Morality "Morality and social prescriptions" 
(Neuman et al., 1992) 

 Assertions of the values of 
governments 

 Sympathy for migrant workers 
5 Power(lessness) “The dominance of forces over 

weak individuals or groups” 
(Neuman et al., 1992) 

 The power of the government to 
implement a lockdown 

 The powerlessness of the 
migrant workers 

6 Economic impact "The preoccupation with profit and 
loss" (Neuman et al., 1992) 

 Impact of the pandemic on the 
livelihood of migrant workers 
 

 
In order to measure the extent to which specific frames appear in the news stories that mention the plight 
of migrant workers during the pandemic, 2-3 questions were made to measure each frame. It was also 
considered that a news story might have one or two frames and not all frames. The questions designed for 
each frame are evident in Table 2. 
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Table 2 
Frames and Related Questions 

S. 
No 

Framing Items Corresponding Questions 

1 Conflict - Does the news story reflect dissent between individuals and 
government bodies/ centre-state conflict? 

- Does the news story refer to multiple facets of the problem or 
issue? 

- Does the news story provide any solution for the conflict? 
2 Human Interest - Does the news story cover specific problems individuals and 

groups face? 
- Does the news story cover the personal trials and tribulations of 

the migrant workers? 
- Does the news story use visuals that generate feelings of 

empathy, sympathy or compassion? 
3 Attribution of 

Responsibility 
- Does the news story suggest the role of the government in 

causing/solving the problem? 
- Does the news story hold any particular group or community 

responsible for the problem? 
4 Morality - Does the story contain any message related to moral values? 

- Does the news story mention social prescriptions about 
behaviour during a crisis? 

5 Power(lessness) - Does the news story refer to the power equation during a crisis? 
- Does the news story indicate the powerlessness of the 

marginalised? 
6 Economic Impact - Does the news story refer to financial losses due to the problem? 

- Does the news story mention the economic consequences of the 
crisis? 

 
The purpose of putting these questions is not to elicit a response based on 'yes' or 'no' but to probe deeper 
into how these questions were answered through audio-visual representations. A simple yes-no category 
was used only to measure the occurrence of frames in the news. The high presence of the attribution of 
responsibility scale indicated that the news story implies that governmental intervention is essential to 
alleviate a problem and that the government is equally responsible for causing the problem. A high number 
of ‘yes’ on the human-interest scale implies that the story employs personal vignettes to generate strong 
feelings among the viewers. 
 

IV UNFOLDING THE MEDIATION OF MIGRANT WORKERS: FINDINGS & 
ANALYSIS 

 
One of the primary interests of this study was to compare the use of frames in television news and 
independent news portals and to consider whether there are important differences between these media 
forms. The related research question to this was: Does the use of frames vary significantly between 
television and news portals? At the outset, it needs to be mentioned that there was also some overlapping 
of the frames, which has been taken into consideration and, as such, has not been counted twice for 
analysis (Figure 1). 
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Fig. 1 – Comparative Analysis of News Frames on Migrants 
 
The news related to migrant workers during the pandemic on the ZEE news channel was predominantly 
"episodic" in Iyengar's (1991) sense of the term, which focused on the specific event that occurred in the 
past 24 hours. In contrast, the MOJO channel was entirely "thematic", taking information from different 
points in time and providing a context or interpretation for an event. The study made a comparative 
analysis of the frames that vary in each of the news platforms – ZEE News and MOJO channel, and found 
the following: 
 Conflict Frame: During the analysis of the news item, it was observed that ZEE News focused on the 

conflict between the central and the state government. The state governments held the central 
government responsible for the plight of the migrant workers. The news anchor repeatedly referred to 
this conflict – 'Rajya sarkar aur Kendriya Sarkar k beech takrar' (there is a conflict between the state 
and central government). Zee News also focused on messages of political leaders of the central 
government, who accused the state government of not cooperating with the former to take back the 
migrant workers of their state of origin. The focus was more on conflict than providing any solution 
to this menace. 

 
On the other hand, the MOJO channel focused on the conflict between the people and the government. 
The government's apathy towards the migrant workers was referred to through visuals of migrant workers 
using the word 'sarkar' and being indifferent to them. The word 'sarkar' here refers to the government 
without any clarity, referring to either the central or the state government. However, it refers to those in 
power and the authorities entrusted to make crucial decisions during this time. Hinting towards the conflict 
between the central and state governments, the news anchor discussed the possibility of reaching an 
amicable solution through cooperation. 
 Human Interest Frame: According to this parameter, Zee News mostly used camera angles with 

wide shots of migrant workers, indicating that all migrant workers are the same, a flood of people in 
trouble. The only concern was to return the workers to their respective states of origin because they 
were considered the potential carriers of spreading the virus faster due to non-compliance with social 
distancing. There was never a story or cover story on the migrant workers, let alone any single migrant 
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worker. On the other hand, MOJO channel covered the news story from 'the perspective from below', 
considering how this problem differs for men, women and children. The men worried about their 
families and losing jobs, talked about their employers, the women thought of 'what to cook for the 
children, and the children were unaware of their continuous movement, following their parents and 
the crowd. Most of the camera shots used close-ups and mid-close-ups to capture the workers' 
emotions and to create empathy among the viewers. Visuals of barefoot walking on the roads, cooking 
in open spaces, and close-up shots of their utensils, tools, food and faces were used quite often, 
implying a bleak future and the worst survival conditions. The MOJO channel only used the human 
angle to cover a story. 

 Attribution of Responsibility Frame: Apart from blaming the state government, poverty was also 
held responsible for this crisis on Zee News. Poverty and unemployment led the workers to leave their 
state of origin and move to urban areas. The cause of poverty was attributed to the state government's 
lack of education and employment opportunities. In one of the news items by Zee TV, the news anchor 
made use of phrases like 'garibo ki kismat’ (poor man’s fate), ‘garibo ki awaaz' (poor man's voice), 
implying that poverty has no fate nor voice, and there is no solution to it. In some news coverage, it 
held the state government to be doing nothing about this problem and, as such, is responsible for 
aggravating it. In others, it referred to poverty as the root cause of this problem. Another news coverage 
on Zee TV posed the question to the audience - "Eske Liye zimmewar Kaun?" (Who is responsible for 
this?) The news anchor provides the options to choose from – "Rajya Sarkar? Gareebi? yaa yeh 
majdoor khud?” (state government? Poverty? Or the workers themselves?) On the other hand, the 
MOJO channel did not explicitly hold the central or state government responsible for the crisis but 
used the term' government' in its coverage. The focus was more on the stories of the migrants, the 
ordeal they were undergoing, walking barefoot for miles to reach their state of origin. The visuals of 
children cramped in a truck, women carrying luggage on their heads, and toddlers tied to their bodies 
brought news about their condition rather than playing any 'blame game'. In one of the news items, the 
news anchor said in English, "In these difficult times, it is not ethical to debate who is responsible for 
this plight of workers, but rather to devise a mechanism through which they can reach their destination 
with ease”. Mojo has presented the difficulty, despair, and plight of migrant labourers in a very reliable 
and bold manner. It shows how small children, older women, and other family members are forced to 
go home by crouching into trucks and buses loading on each other. During this, sometimes they lose 
their lives in an accident, and sometimes a train or bus is put on them. Moreover, if they survive 
somehow, they die of starvation and exhaustion. They lament, and their dead body is not destined for 
even the last journey of their life. Mojo sincerely conveys their family's anguish to the audience 
through their voices to show their plight. Nevertheless, Mojo has never mentioned that the government 
or any other authority is responsible. It never questioned why they were getting into such a 
predicament. 

 Morality Frame: The morality frame has been used less on the Zee News platform. Out of 56 news 
items from Zee News, only three videos used the morality frame in the news coverage using the word 
'naitikta k drishtikon se' (from the viewpoint of morality); the state government should have taken 
some remedial measures for the poor migrant workers. The word ‘naitikita' also occurred in news 
coverage of the protest by migrant workers on the streets and their clash with the police forces. It was 
indicated that on moral grounds, the workers should have demonstrated peacefully rather than 
becoming violent and inviting the state's unnecessary violent and repressive attitude. Religion was 
brought into the picture in another news coverage that gave reference to the alleged spread of the virus 
due to social gatherings of the Muslim community and hinted at a similar occurrence due to 
overcrowding of migrant workers – ‘Musalmano ki tara en mazduro ko bhi khatra ho sakta hain lekin 
yeh mazdoor es baat se anjaan hain’. (The workers are unaware that they could meet a similar fate to 
the Muslims.) This became another ground for the news channel to consider that the irresponsibility 
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of the workers in not following the COVID protocols will aggravate the crisis. Towards the end of the 
news, social prescriptions were given regarding how the migrant workers ought to behave in such a 
critical situation. 

 
On the other hand, the MOJO channel did not use the word 'naitikta' but primarily referred to humanity 
(‘manavikta’). To quote the news anchor from MOJO channel - “We are going to remember this image of 
a worker crouched, driven by poverty, fear, panic, and often being orphaned by the state. This image will 
never be erased from the memory of humanity”. In another instance, the news anchor mentions, "On 
humanitarian grounds, the government should note that they are not workers of a particular state but 
citizens of India, and more importantly, individual human beings". The MOJO channel referred to religion 
only once in news coverage of Anwar, a migrant worker who lost his life due to hunger and starvation 
while walking to his native place in Uttar Pradesh. There have been no moral prescriptions in the MOJO 
channel about how migrants should behave during the pandemic. 

 Power Frame: Regarding the power(less) frame, Zee News talked about the abuse of power by 
the state government, particularly the Delhi government. Often it blamed the state government for 
every problem of the workers, giving a political dimension to the human crisis – "Dekhiye Satta ki 
taqat ne en majdooron ko kaise bebas aur lachar kar diya hain. Dilli Sarkar apne bal prayog se 
en majdooron pe lathi charge karwaya”. (See how the lust for power by the Delhi government has 
left the workers helpless on the roads, and with the use of power, there has been a lathi charge on 
them.) The news also claimed the state government's plan is visible only on paper. On coming to 
the ground, it is found that the labourers are helpless and in despair, and no facility is being 
provided to them. However, if the central government imposed the lockdown across the country, 
it is not clear where the responsibility of the central government lies. Zee News ignores this. 
Overall, it would not be an exaggeration to say that Zee News pays more attention to the leaders' 
rhetoric by ignoring the root cause of the problem. The powerlessness of the migrant workers was 
understood through the lens of wrongdoings of the state governments, particularly those 
governments where the ruling party at the centre does not form the government. The entire focus 
of the MOJO channel under this frame was on the powerlessness of the migrant workers. It has 
tried to show the problem of migrant labourers, their difficulty, their sorrow, and their pathetic 
condition very deeply and through their words. The problematic situations and hurdles faced by 
the migrant labourers during their return to home are very succinctly presented as they cook food, 
cook tea, boil milk for the children on the way beside the road and reach their home after travelling 
thousands of kilometres while holding their child on their shoulders, be it rain or storm or thunder 
they have to move to achieve their destination by breaking every obstacle and facing every 
hardship. In one of its news coverage, Mojo has shown their (workers) helplessness and poverty, 
pointing to the fact that poor labourers do not have slippers on their feet, the migrant labourer 
making arrangements for food by selling their resources, mobile phones, and gas cylinders and 
doing menial work in slums. It highlighted the temporary nature of their work. They do not have 
proper employment. Mojo has shown the class struggle between the business and labour classes, 
pointing to poverty. It was reported that the workers were not given their salaries, and the factory 
owner forced them to leave. The power struggle is not between the workers and the government 
but, most notably, between the workers and their employers, which comes under the economic 
frame. 

 Economic Impact Frame: The economic impact of the pandemic on the government’s financial 
condition was discussed through the money spent by the government in experimenting with the 
remedy for the virus in the form of vaccines. Zee News also highlighted the effect of COVID on 
the downfall in the share market. There was less discussion on the economic consequences, and 
more on the politics played during the pandemic. The MOJO channel brought out stories of migrant 
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workers through their economic conditions. Most of them were thrown out of their jobs without 
being paid for their work, and their economic hardship grew as they had to spend their little savings 
on returning to their native place. The economic consequences of the pandemic were mentioned 
in the MOJO channel by taking into consideration the fact that the migrant workers are deprived 
of the public welfare schemes such as Public Distribution Service(PDS), as they would not have 
an identity card or any document provided by the state, hence considered to be an 'outsider' in their 
native place. This has worsened their economic situation to a more significant extent. 

 
V MOVING BEYOND THE FRAMES: CONCLUSION 

 
The different ways of representation in both news platforms have enormous implications towards 
understanding the political economy of communication and re-thinking the neutrality and objectivity of 
news. Zee News, being guided by the organisation's rules and having a political affiliation with the ruling 
party, has decided not to question the central government. Its main target is the apathy of the state 
governments. News is manufactured in these studios and media organisations where its objective character 
of putting facts before the audience is scrutinised. It presents the plight of the workers and demands an 
immediate solution from the state government. It compels one to question – Is migration a new problem? 
Certainly not. For the last 70 years, unskilled working-class people have been moving from one place to 
another for their livelihood. What are the rights of such migrant workers? Why is there no policy to 
monitor such a crisis among the workers? There are many more questions that the media organisation does 
not engage with, instead of putting them aside. 
 
On the other hand, Mojo frames the issue of migrant labourers by blending them all, reflecting on their 
economic status, cultural perspective, way of life, social status, political participation, and work 
oppression. It has told its story to the people while blending their cultural backgrounds. The Mojo shows 
how the migrant labourers are forced to flee in this calamity by packing their petty belongings, working 
tools, clothes, etc., in a small bag and bucket. In this way, the Mojo shows their belongings and ability to 
work as if their whole world is contained in these small buckets and bags. With this, it wants to show how 
compulsive they are and how they work in unskilled areas. Mojo shows the actual conditions of migrant 
labourers. It reports how they were compelled to move without food, water, or transportation facilities. 
During the journey, they sometimes succumbed to death due to rail and road accidents or starvation, 
exhaustion, and hunger. It never passed any judgment or opinion on who is responsible for migrant 
workers' suffering. It proposed complete freedom for the public to think about the situation and form their 
own opinion about who is responsible for the plight of migrant workers. 
 
The finding of this study also indicates that migrants' issues receive emotional and opinion-based 
coverage. It does not seek the root cause of the problem. Nor has there been talk about the rights of 
migrants, nor any constitutional provisions to protect the interests of migrant workers. Furthermore, there 
is no discussion about the government scheme, initiatives, and policy measures to address the problem of 
migrant workers. There is no coverage regarding mental health and psychological distress, which the 
migrant workers have gone through during the lockdown and isolation. To ensure the employment of 
migrant workers after returning to their home state for their livelihood and sustenance. There should be 
more priority on this angle, but no attention has been paid towards their rehabilitation. 
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ABSTRACT 
Background: Women have always played a significant role in agriculture history, and have contributed 
significantly to a variety of farming and agricultural activities such as tillage/preparation of land, 
sowing, weeding, harvesting, and post-harvest management. However, they play a negligible role in the 
decision making processes as they are either dominated by men or inhibited by sociocultural norms and 
economic inequalities. Women are still lack access to indispensable agricultural choices such as crop 
selection, resource allotment, financial management and market access. Objective: This study focuses 
on the extent of women’s involvement in decision-making related to agriculture in the rural areas of 
Hamirpur, Himachal Pradesh, especially in its Nadaun block. It also aims to find out the key 
constraints to women’s decision-making power and how they could potentially become an empowered 
force. Methods: Through multistage random sampling, the study included 80 numbers of farm women 
from Bharial and Dar villages of Nadaun block. Structured personal interviews were used to collect the 
data which was descriptively analyzed using descriptive statistics and correlation analysis each 
determined the factors influencing women in decision making. Findings: The findings show that even 
though women are involved in operations on the farm, their share in decision making is very low. Just 
25% of women are involved in crop selection, 10% of decisions about finances. Low education, lack of 
land ownership, restricted mobility and patriarchal norms are among the biggest barriers. Nonetheless, 
access to agricultural training (r = 0.62) and financial resources considerably strengthens the 
decision-making power of women. Conclusion: It is critical to focus on addressing socio-cultural 
barriers, enhancing women's access to education and financial resources, and creating enabling 
policies in order to bridge the gender gap in agriculture. Empowering women in decision-making will 
improve agricultural productivity, strengthen food security and promote economic development in rural 
areas. 
 
Keywords: Women in Agriculture, Decision-Making, Agricultural Participation, Gender Roles, Rural 
Development, Socio-Cultural Barriers, Women Empowerment, Patriarchy in Farming 
 

I INTRODUCTION 
 
The Indian Economy relies heavily on Agriculture, where almost 50% workforce in India is employed 
in this sector which contributes 17% to the nationally owned revenue (GDP) of India (Deshpande, 
2017). India is one of the largest producers of several agricultural products such as wheat, rice, 
sugarcane, cotton, jute, cereals, groundnuts, tea, etc. It is also a major producer of spices, fruits, 
vegetables and dairy. In India, the agricultural sector depends hugely on monsoon rains for irrigation, 
and a wide variety of crops can be ternalised in a diverse climate and soil conditions. The Kharif 
season (June to October) and the Rabi season (October to March) is the two most essential agricultural 
seasons in India (hardacre et al., 2015). In many areas, traditional farming methods (e.g, plowing by 
oxen) are still predominant, but modern techniques have been introduced to improve production (e.g., 
use of irrigation systems and genetically modified seeds) (Kumar et al., 2009). While there are many 
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government initiatives to increase crop yield and improve the lives of farmers, challenges continue in 
the form of low productivity, lack of access to capital and technology, and the impact of climate change. 
In India women a major workforce in agriculture. From soil preparation to post-harvest activities, rural 
women play an active role in agricultural production (Ahmed & Hussain, 2004). They are responsible 
for field cleaning, sowing, weeding, harvesting and threshing, and grain storage. Household 
management (SOFA Team & Doss, 2011); Women are also involved in animal husbandry, food 
processing, and wage labour in agricultural enterprises. It is estimated that women perform more than 
70% of the total farm work and comprise ~60% of the farming population (Choudhary & Singh, 2003). 
But women’s contributions, which play such an essential role, often remain unknown, and they are seen 
as unpaid labour instead of decision-makers. Over the time, they are mischaracterized as economically 
inactive women, whose role is only to support their male counterpart but not involved in the agricultural 
decision-making process (Samanta, 1994). 
 
There are different socio-economic and cultural reasons for women being left out of decision making in 
agriculture. Many farm women are uneducated and have restricted access to modern technologies in 
farming, which hinders their capacity to make knowledgeable decisions (Katiyar et al., 2008). Moreover, 
their mobility and authority are limited by patriarchal norms and traditional gender role expectations, 
which contribute to maintaining male domination in decisions (Damisha & Yohanna, 2007). These 
limitations also limit a substantial role for women in agricultural planning, resource allocation and 
marketing decisions which marginalizes their contributions in agriculture. 
 
Nonetheless, recent efforts such as training schemes, self-help groups and community-based 
organisations have aimed to promote women's agency and encourage their participation in decision-
making (Enete & Amusa 2010). According to research, improving women involvement in decision 
making regarding agriculture results in better productivity, food security and living conditions (Tsegaye 
et al., 2012). Acknowledging and incorporating women’s roles in agricultural planning is critical for 
promoting gender equality and sustainable rural development. In light of this, the following study aims 
to investigate the extent to which women participate in agricultural decision-making throughout India 
and ascertain the barriers that prevent their full potential from being reached. The paper also discusses 
potential approaches to integrate gender aspects in agriculture decision-making, with the ultimate goal 
of equitable and sustainable agricultural development. 
 
(a) Status of Women in Agriculture Globally 
Women globally are a pivotal part of the agricultural workforce, with an estimated 43% of the 
agricultural workforce in developing countries being female (FAO, 2021). There is, however, wide 
variation in female participation: women make up approximately 50% of the workforce in both Eastern 
Asia and sub-Saharan Africa but only 20% in Latin America (Global Agriculture, 2024). Yet, even with 
this significant level of participation, women encounter a plethora of obstacles that restrict their 
productivity and economic success. For example, variations in legal and cultural frameworks mean that 
significantly fewer women than men have access to land ownership, with under 20 % of landholders 
being women across much of the world (FAO, 2021; Global Agriculture, 2024). 
 
In developing countries, women are responsible for 60–80% of food crops globally (Global Agriculture, 
2024). Yet, they frequently do not have access to basic inputs like agricultural extension and financial 
assistance. Only 5% of agricultural extension services target female farmers (FAO, 2021), and just 10% 
of total aid for agriculture goes to women (Global Agriculture, 2024). This is a gender gap that not only 
affects the livelihoods of many women but has implications on food security and the economy at large. 
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Covid-19 pandemic aggravated existing inequalities, resulting in a higher number of job losses in 
agrifood systems for women than men (FAO, 2021) Women’s agricultural work is often informal and 
part-time, making them more susceptible to economic shocks. Commenting on this gap would be an 
important step to help improve as women empowerment and had a positive impact on the overall 
agricultural productivity. Global agricultural productivity could be increased by 20–30% per year if the 
gender gap was closed (Global Agriculture, 2024). 
 
(b) Status of Women in Indian Agriculture 
World over, women make of about 33% of agricultural work force, and is the back bone to food 
production as well as economy in rural areas (FAO, 2021). Indian women, however, despite their vital 
contributions, are plagued by major barriers to land ownership and access to resources. Publishing data 
is often limited to women inheriting or owning the legal title to land, which results in the 
marginalization of women only about 13% of landowners are women (FAO, 2021). Since they do not 
own land, they have limited ability to invest in farming practices that would improve productivity. 
 
Indian agriculture employs women mostly in subsistence farming and most of these works under low 
wages, high workload and adverse condition. They frequently engage in unpaid work on family farms 
and poor access to agricultural training or extension services (FAO, 2021). Furthermore, women's roles 
in households are often defined by cultural norms, limiting their ability to move up economically. 
 
Policy frameworks that enhance women's access to agricultural resources in-sync with policy paradigms 
for gender equality in decision-making processes is well recognized by the Indian government. 
Programs like the National Rural Livelihoods Mission, improve women skills, and ensure financial 
assistance to them (Global Agriculture, 2024). But its implementation is still uneven from state to state. 
The COVID-19 pandemic has exacerbated challenges for women in agriculture, increasing their 
caregiving obligations but reducing their economic opportunities (FAO, 2021). Thus, gender equality in 
agriculture is essential, yet not just for the purpose of improving the livelihoods of women but also for 
reaching national food security aspirations. 
 
(c) Status of Women in Himachal Pradesh 
Women in Himachal Pradesh have a strong presence both in agriculture and in subsistence farming, 
which is one of the prominent forms of agricultural practices. They play an important role in household 
food security and carry out a range of agricultural activities including planting, weeding, and harvesting 
(FAO, 2021). Women represent up to 50 per cent of the agricultural labour force in the state but are 
facing a lot of challenges, making it difficult for them to participate fully. 
 
Societal norms usually promote the right of inheritance for men, leaving women with minimal power 
over land resources. Women farmers may, therefore, experience barriers to credit facilities and 
agricultural inputs needed for productivity growth (Global Agriculture, 2024). Beyond these hurdles, 
there have been changes to help women farmers. Government programs such as the Himachal Pradesh 
State Rural Livelihoods Mission aim to increase women's access to resources such as training programs 
and funding (FAO, 2021). These programs empower women and help them develop their skills as well 
as empower self-help group formation to organize collective action among women farmers. 
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And local organizations have played a key role in advancing women's rights when it comes to 
agricultural policies. They promote more gender-sensitive strategies that account for the specific 
challenges women face and their indispensable role in agriculture. But in account of these initiatives is 
not uniform in all regions of Himachal Pradesh. Women farmers in Himachal Pradesh have been further 
beleaguered by a persistently COVID-19 pandemic. The rise in domestic responsibilities during 
lockdowns has affected their capacity to engage actively in agricultural activities (FAO, 2021). Hence, 
specific interventions that tackle the challenges of economic empowerment and social norms are 
necessary to promote the gender equality in agriculture at the state level. 
 

II LITERATURE REVIEW 
 
(a) Role of women in agricultural decision-making 
Women are vital players in agriculture, but socio-economic and cultural barriers limit their involvement 
in decision-making. While women play an essential role in the agricultural economy of a household, 
they are often less involved in some important decisions regarding agricultural production such as 
whether to land preparation, sowing, weeding, harvesting, and post harvest management as they are 
responsible for agricultural activity in the farm (Aggarwal, Sharma, & Sharma, 2013). Research has 
shown repeatedly that women are often for countries to have equal access to critical farming resources 
like land, finance, and modern agriculture technologies due to gender-specific disparities. 
 
(b) Constraints Faced by Women in Decision-Making 
This includes the multiple challenges when it comes to women working in agriculture, including the 
dual burden of both farm and domestic responsibilities. Amin et al. (2009) mentioned that, in addition to 
physical farm labour, women in agriculture can be involved as caretakers through household chores like 
cooking, child care, and even animal husbandry, which to some extent curtails their participation in 
decision making. This dual role has far-reaching implications for their participation in agriculture 
leadership roles. 
 
A major obstacle to women's participation in agricultural decision-making is their lack of access to 
resources. In many parts of the world, particularly rural India, studies indicate that women have, at best, 
little or no control over the ownership of land, access to financial credit and the inputs necessary for 
them to farm. Johansson et al. (2010) also found that women who worked on a family farm were often 
unpaid, their work was undervalued and their power over decisions was limited. Even with the right to 
own or administrate land or property, women have less financial freedom to make choices about 
strategic farming? 
 
(c) Socio-Cultural Barriers 
Women are often marginalized from participatory agricultural decision-making due to traditional gender 
norms and patriarchal frameworks. They are also conditioned to role subordinate to their men and are 
found to lack confidence and decision-making for their overall well-being. In a similar vein, Lal & 
Khurana (2011) argued that while initiatives focused on women's empowerment have made strides, 
entrenched gender biases remain freedom inhibitors particularly in rural environments. 
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Women become even more effective farmers when they receive agricultural education and training, yet 
this is lacking. Most farm women do not have a formal education and technical knowledge of modern 
agricultural practices. As a result, they are less able to make informed decisions about their farming 
activities and participate in the policy-formulation process (Pathak, 2022). Sharma (2013) similarly 
found that the lack of extension services provisioned for women, is a related to their low participation in 
agricultural decision-making 
 
(d) Women’s Participation in Agricultural Decision-Making 
Research indicates that closing the gender gap in agricultural decision-making increasing women’s voice 
and control on the farm can dramatically increase agricultural productivity and improve household food 
security. Research done by Patil & Suresh Babus (2018) found out that the farms where women were 
involved in decision-making process the farms had higher crop yields and resources were managed 
more efficiently. In the same vein, Mohapatra (2012) has stated that if women are empowered in 
agriculture, it is likely to lead to better nutritional status of families and overall economic development. 
Moreover, Tsegaye et al. (2012) and others have emphasized that when women participate in decision-
making, the efficiency of farms improves because women make more sustainable decisions about seed 
choice (i.e., which seed to plant), fertilizer use, and irrigation. In areas where women exercise greater 
control over agricultural resources, farm incomes and household welfare are significantly enhanced 
(Enete & Amusa, 2010). 
 
(e) Efforts to Promote Gender Inclusion in Agricultural Decision-Making 
Over the last few years, several governmental and non-governmental initiatives for gender equality in 
agriculture have been undertaken. Programmes of training, schemes for financial inclusion, and 
interventions in policy have been introduced to empower women with resources and a say (Alvi et al., 
2021). 
 
These efforts include training from community-based organizations that equip women with technical 
training in modern farming techniques and financial literacy. These initiatives have been found to be 
effective in empowering women in developing decision-making skills, such as confidence in the area of 
agriculture (Godara, Poonia & Jyani, 2014) Empowerment of women through women’s self-help groups 
(SHGs) and cooperatives has further strengthened bargaining power of women along with access to 
credit facilities. 
 

III OBJECTIVES OF STUDY 
 

(a) To measure the level of participation of women in decision making in agriculture in rural areas of 
Hamirpur, Himachal Pradesh. 

(b) To assess the socio-cultural and economic constraints hindering women decision-making role in 
agriculture and discuss possible measures for their empowerment. 

 
IV RESEARCH QUESTIONS 

 
(a) Research on the level of participation of farm women in decision making in regard to agricultural 

activities of rural Hamirpur of Himachal Pradesh 
(b) What are the key socio-cultural and economic barriers affecting women’s engagement in 

agricultural decision-making and what are the mechanisms to improve their engagement? 
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V RESEARCH METHODOLOGY 
 
(a) Study Area 
The study was carried out in Nadaun block of Hamirpur district of Himachal Pradesh, an area with high 
agricultural activity. The block's geography is agrarian, and maize, paddy, and wheat are the major 
crops. Various irrigation facilities such as lift irrigation and Kuhals are available in the region which is 
considered as a major enhancer of agriculture production (HP Biodiversity, HP Agriculture 
Department). 
 
From within the Nadaun block, two villages, Bharial and Dar, were chosen for the study. Sector to 
Kharif season maize and paddy farmers are in this village. The role of irrigation and modern 
agricultural practices is in ensuring better income and food security (Hamirpur District Agriculture 
Plan, 2021). Dar Village: Farmers traditionally grew all staple crops; however, they are now switching 
to profitable vegetables and fruits due to better market access and irrigation facilities. (Hamirpur District 
Agriculture Plan, 2021) 
 
(b) Research Design 
This study was carried out through a descriptive research design and the aim is to investigate the extent 
of women's ability to participate in agricultural decision making and to underscore the socio-cultural 
and economic barriers that women encounter. This study utilized a mixed-method approach, using both 
quantitative and qualitative data collection methods. 
 
(i) Sampling Procedure 
The respondents were selected through a multistage random sampling approach, where: 

 Selection of the Block: Since Nadaun block has high agricultural activity and considerable rural 
population, it was selected purposively. 

 Selection of Villages: Two villages, Bharial and Dar, were purposively selected for the study 
based on their involvement in agriculture and diversity in cropping pattern. 

 Selection of Respondents: 80 farm women from two villages were randomly taken selecting 
the same number of respondents from both villages. 

(ii) Data Collection 
A pre-tested interview schedule was utilised for data collection. As the interview schedule was cutting 
into two parts: Demographic Information: Age, level of education, land ownership, and household 
members. There was a role of women in important decision based on crop choice, resource distribution, 
economic planning, and new technology implementation. Qualitative data was collected through focus 
group discussions (FGDs) and key informant interviews (KIIs) with village leaders and agricultural 
officers to obtain more in-depth knowledge of the challenges and opportunities of women in decision-
making. 
 
(c) Ethical Considerations 
Ethical approval was secured from relevant authorities, while debriefing in informed consent was 
conducted among all participants prior to data collection. Study participants were given assurances of 
confidentiality and anonymity in the study results. 
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VI RESULTS AND DISCUSSION 
 
(a) Socio-Personal Characteristics of Respondents 
The socio-personal characteristic of 80 farm women respondents is shown in table 01. Middle-aged 
women were found to be the largest respondents actively engaged in crop production among the 
respondents with Age group of 31–45 years having the highest percentage (40%) followed by age group 
of 46–60 years (31.25%) representing farmers. These are respondents educational status of which 25 
illiterate, 31.25 Primary completed, 25 above intermediate and 18.75 (Masters and above). Women in 
the area have very little formal education (16.25%) and literacy levels are comparatively low, making it 
difficult for them to participate in decision-making processes or have access to modern farming 
techniques and financial management. 60% own land and 40% do not. It indicates that a significant 
number of farm women is landless, which could potentially limit their control over agricultural decisions 
since ownership is directly proportional to power — who can decide what crop to grow? The marital 
status data show that nearly all respondents (85%) are married, which implies that their agricultural 
tasks are closely associated with family tasks. Of the family income per year, the predominant range is 
in ₹50,000 - ₹1,00,000 (33.75%) which confirms lower economic status and limited financial 
independence in agriculture decision. The results indicate that women's participation in the decision-
making process on agricultural practices is significantly influenced by socio-economic categories 
including education, ownership of land, and income. 
 

Table 1 
Socio-Personal Characteristics of Respondents (n=80) 

Variable Categories Frequency (n) Percentage (%) 
Age 18-30 years 15 18.75% 
 31-45 years 32 40.00% 
 46-60 years 25 31.25% 
 Above 60 years 8 10.00% 
Education Level Illiterate 20 25.00% 
 Primary 25 31.25% 
 Secondary 22 27.50% 
 Higher Secondary & Above 13 16.25% 
Land Ownership Owns land 48 60.00% 
 No land ownership 32 40.00% 
Marital Status Married 68 85.00% 
 Widow 7 8.75% 
 Unmarried 5 6.25% 
Annual Family Income (INR) Below 50,000 18 22.50% 
 50,000 - 1,00,000 27 33.75% 
 1,00,000 - 2,00,000 20 25.00% 
 Above 2,00,000 15 18.75% 

 
(b) Involvement of Farm Women in Decision-Making in Agriculture 
Table 2 shows the scope of women involvement in different agricultural activities. The results further 
revealed that women primarily engage in labour-intensive activities (e.g., weeding (62.50%) and 
harvesting (60%), while their involvement in strategic decision-making activities remains low. A good 
25% of the respondents take part in crop selection and 37.50% in seed selection, implying that the key 
decisions that take place related to agricultural planning are still in the hands of menfolk. 
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However, involvement in fertilizer application (27.50%) and irrigation (18.75%) tends to be lower, 
which is a result of social norms that restrict women from participating in technical and resource-
intensive activities. The findings reflect that financial independence is also absent as only 10% of 
women are engaged in financial decision-making and just 12.50% in marketing of agricultural products. 
These data point to an acute gender imbalance in agricultural decision-making; despite their 
involvement, women appear more active in operational functions than in strategic activities or financial 
control. Women sitting at the heart of key decisions not only empower them but also accelerate the 
agricultural sector. 

 
Table 2 

Involvement of Farm Women in Decision-Making in Agriculture (n=80) 
S. No. Farm Activities Involvement of Farm Women 
  Frequency (n) 

1 Crop selection 20 
2 Seed selection 30 
3 Sowing 35 
4 Fertilizer application 22 
5 Weeding 50 
6 Irrigation 15 
7 Harvesting 48 
8 Marketing of produce 10 
9 Financial decisions 8 

 
(c) Factors Affecting Involvement of Farm Women in Decision-Making 
Personal Variables and Women Involvement in Agricultural Decision-making: The correlation 
coefficient (r-value) between various personal variables and women involvement in agricultural 
decision-making is as shown in Table 03. There is a positive, low correlation between education level (r 
= 0.45) and decision-making indicating educated women are more likely to take part in decisions 
regarding their agriculture. In the same vein, land ownership (r40 = 0.50) demonstrates a strong positive 
association, implying that women who own land exercise greater authority, over farmland decision 
making. 
 
The highest positive correlation is access to agricultural training (r = 0.62), highlighting that those 
women with formal agricultural education or access to knowledge exchange programs in agricultural 
practices are more empowered to make decisions. Conversely, significant negative correlations are seen 
in social constraints (r = −0.48) and male dominance in decisions (r = −0.55), confirming that cultural 
and patriarchal restrictions limit the potential of women to participate in farm-related decisions. The 
results highlight the need to reduce socio-cultural barriers and improve women's access to education, 
training and land ownership, thereby increasing their agency in agricultural decision-making. 
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Table 03 
Factors Affecting Involvement of Farm Women in Decision-Making (n=80) 

S. No. Personal Variables Coefficient of Correlation (r) 
1 Age 0.32 
2 Education Level 0.45 
3 Land Ownership 0.50 
4 Annual Family Income 0.38 
5 Access to Agricultural Training 0.62 
6 Social Constraints -0.48 
7 Male Dominance in Decisions -0.55 

 
Note: Positive r values indicate a direct relationship with involvement, while negative values 
indicate a restricting factor. 
 
(d) Major Social Constraints Against Women’s Involvement in Farming Decisions 
The social constraints that hinder women’s involvement in agricultural decision-making are listed in 
Table 04. A significant barrier identified by 47.50% of respondents as a high-level barrier is the lack of 
education. Decision making by males is also a major issue, where 52.50% of the respondents indicated 
it as a high constraint. 55% of Pakistanis assume that women cannot freely choose to leave the house 
and access available markets and training programs, with cultural limitations on movement (58.75%) 
and lack of decision-making power cited above. 
 
On the other hand, less financial access (41.25%) and less support from the government (43.75%) are 
considered as a moderate to high constraints. These findings point to necessary interventions through 
education, inclusion in financial and economic systems, and policy reforms that promote women’s 
independence for enhanced agricultural productivity. 
 

Table 04 
Major Social Constraints Against Women’s Involvement in Farming Decisions 
Constraints Low Moderate High 
 No. % No. 
Lack of education 12 15.00% 30 
Male dominance in decision-making 10 12.50% 28 
Limited access to financial resources 15 18.75% 32 
Cultural restrictions on women’s mobility 8 10.00% 25 
Lack of government support/training 10 12.50% 35 

 
VII FINDINGS 

 
The evidence shows that women across the world are active in farming, yet continue to be marginalised 
when it comes to the decision-making process. The results show that socio-economic and cultural 
barriers, like low education levels, not owning any land, and the patriarchal nature of post-colonial 
societies, still hamper women’s empowerment. 
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Although women actively engage in agricultural tasks like weeding (62.50%), harvesting (60%), and 
sowing (43.75%), their participation in strategic decisions such as selecting a crop (25%) and planning 
finances (10%) remains low. This is in line with previous research suggesting that the voices of women, 
despite their contributions to labour, are largely excluded from decision-making agriculture value chains 
(Amin et al., 2009). 
 
The study notes that education and land holdings have a strong impact on women’s financial decision-
making involvement. Women with education are more engaged in important decisions (r = 0.45), while 
land ownership (r = 0.50) gives women the freedom to make decisions. These results are consistent 
with the findings of other studies that report women with a higher level of education and land ownership 
are more empowered in agricultural planning (Enete & Amusa, 2010). 
 
Men’s negative role (−0.55) and social constraints (−0.48) are the major bottlenecks for women’s 
participation in farming decisions as revealed by the study. Cultural barriers, inability to move, and 
lack of financial independence all render them marginalised. Similar studies suggest that within 
patriarchal societies, the role of women is frequently limited to operational rather than leadership tasks 
(Nain & Kumar, 2010). 
 
Access to agricultural training (r = 0.62), one of the key identified factors, significantly promotes the 
participation of women. Providing women with technical knowledge and financial literacy through 
training programs will go a long way in bridging the gap in decision-making power. Several 
government initiatives like self-help groups (SHGs), microfinance schemes, and women-led 
cooperatives, can empower the farm women. 
 

VIII CONCLUSION 
 
In addition to emphasizing the pivotal role of women in agricultural activities, the study also sheds light 
on their struggling position in decision-making processes. Even though women are responsible for 
nearly 50% of agricultural work including sowing, weeding, harvesting and post-harvest handling, they 
are still excluded from strategic planning pertaining to crop selection, finance and market access. This 
exclusion stems from socio-cultural, economic and structural barriers to their participation in 
agricultural planning and resource allocation decisions. 
 
The study found age, level of education, ownership of land and access to training all play an important 
role in women getting involved in making decisions. Women who are aged 31-45 years old represent the 
largest group of agricultural workers but low literacy levels and the absence of formal agricultural 
training limit the extent to which they can influence decisions on the farm. Land ownership is also 
important for women’s empowerment, as women with land have a much bigger role to play in decisions 
relating to farming, the study found. However, the fact that over a third (40%) of female agricultural 
workers are landless, implies that the dependence of the majority of female agricultural workers on male 
family members means that a considerable percentage do not control crucial farm assets. 
 
This latter point is underscored by the finding that one of the most important constraints in agricultural 
decision-making remains male dominance. Women have a very low participation rate in financial 
decision-making (10%) and marketing of produce (12.5%), which continues the trend of the gender gap 
in agricultural leadership. Another organizational barrier is traditional gender roles, with 58.75% saying 
this limits their mobility when making farm decisions, or the inability to access financial resources 
(41.25%). 
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On the positive side, the study showed that access to agricultural training (r = 0.62) had the highest 
positive correlation with decision making participation. It indicates that women can play a crucial role 
in farm-related decisions when they are empowered through training programs, extension services and 
self-help groups (SHGs). The women from Bharial and Dar villages who started adopting modern 
farming techniques, particularly in horticulture, with encouragement are moving in a positive direction 
towards greater economic independence. 
 
Women in agriculture are soenzhyping they affect a large part of the economy, to give some numbers 
women is the backbone of the smallholder farmers producing more food particularly in developing 
countries. Women are the backbone of India’s agricultural workforce but their contributions are 
invisible in key policy and planning processes. Environmental efforts to strengthen their educational 
access, financial independence and leadership roles in agriculture are an economic imperative, not just a 
gender-related issue. 
 
Thus by empowering women to play an active role in decision making, India can reach the peak of its 
agricultural industry that would in turn ensure higher productivity, greater food sustainability and also 
lead to sustainable rural development Closing the Gap in Agriculture: Empowering Women Through 
Decision-Making 
 

IX RECOMMENDATIONS 
 
(a) Improving Education and Training: Creation of agricultural training centres tailored specifically 

for women to offer technical and financial knowledge. 
(b) Increase Land Ownership Rights: Policies that strengthen joint land ownership for both spouses 

can ensure women play more a role in decision-making on what to grow. 
(c) Financial Inclusion: Access to low-interest agricultural loans and grants is beneficial to farm 

women as it can enhance their ability to make decisions. 
(d) Promoting women's participation in cooperation: Women's participation in cooperatives and 

market linkages should be promoted. 
(e) Policy: Gender-sensitive agricultural policies must be part of government schemes because women 

are not only found behind fields ploughing all day. 
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